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“ G 20 : Showcasing Indian Values and the emerging India to the World :
Opportunities for Public Relations”

Inauguration

1800 Hrs,25th November,20

1 Swami Chidanand Saraswati ji Dr Sudhanshu Trivedi
2 marth Niketan, Rishikesh Member of Rajya Sabha, New Delhi

Shri Naresh Bansal Dr Sandeep Marwah
ember of Raiva Sabha. New Delhi Chancellor, AAFT University ,Noida

Public Relations Society of India

WWW.prsi.org.in
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Greetings from Public Relations Society of India !

Welcome to the International Public Relations Festival2-23 .

Over the years, Public Relations Society of India, the national body of Public Relations and Corporate
Communication has been serving the profession to strengthen the nation by creating positive waves through
effective communication and building bridges of trust.

65 years of committed service of the nation and the profession is introduction of Public Relations Society of
India. This, 45th All India Public Relations Conference is being celebrated as the International Public
Relations Festival during 25-27 November, 2023 to mark the historic celebration of India's G 20 Leadership.
The visionary Prime Minister Shri Narendra Modi made G20 a people-driven national movement which
otherwise could have been a mere diplomatic and Delhi-centric event.

The G20 Summit is held annually, under the leadership of a rotating Presidency. From December 1 ,2022
onwards, India is holding the G-20 Presidency. This is a historic occasion for India and our vibrant Prime
Minister, Shri Narendra Modi has raised the bar of the hosting of G 20. Today every IndianOil takes pride in
the G-20 celebrations and appreciates government's initiatives to stand tall in the global community st

G20 Presidency which is in its concluding phase underlines the need for unity of purpose and collective

actions and is based on our values of universal brotherhood: a8a gFeeH !

The biggest earning of the ongoing G20 leaders' summit in India has been the spirit of 'the world is one
family'.

India's G20 presidency has marked a significant milestone in its global leadership role. With, India taking the
presidency for the first time, it is steering discussions and initiatives among the world's major economies to
address complex challenges. With its diverse economy, technological prowess, and commitment to
sustainable development, India is poised to bring unique perspectives to the table. During the presidency,
India is focusing on various issues like inclusive growth, digital innovation, climate resilience, and equitable
global health access. By leveraging its presidency, India is fostering collaborative solutions that not only
benefit its own population but contribute to the broader global well-being .

Quoting ancient Vedas, which were composed thousands of years ago, Prime Minister Shri Modi said in

G20 Summit Session - "Teht STgH FGIM™]" This means, "I am one; let me become many." We need to move
from "I" to "We" for creation, innovation, and viable solutions. "I[" to "We", that means thinking of the whole
from the self, the well-being of "us" instead of just "me.”

This International Public Relations Festival on “ G 20 : Showcasing Indian Values and the emerging India to
the World : Opportunities for Public Relations will focus on Indian Values, culture and spiritual Power, G
20 Celebrations, CEOs Perception of PR, Opportunities and Challenges in PR, Sustainability, Public
Relations Research, skill development, CSR and IT.

I'welcome all the dignitories , diplomats, Speakers, delegates and the Mass communication Academicians to
this “Maha Kumbh of Jan Sampark ““.

India's youth is shaping-up in the form of large skilled young talent pool which is crucial to sustain global
growth; this PR Festival will provide ample opportunities to the budding PR and communication
professionals in India. A large number of Mass Communication and PR students are joining this event ; I
welcome them with greathopes !

I gratefully acknowledge meaningful association and encouragement by the International Public Relations
Association and the World Innovation and Change Management Institute, Switzerland.

Swagatam!

Guest of Honour

Mr Naresh Bansal
Member of Parliament
Rajya Sabha

Inauguration /

Awards Function

& 06:00 PM onwards

Guest of Honour

Guest of Honour

Shri Sudhanshu Trivedi
Member of Parliament (9
Rajya Sabha

Dr. Sandeep Marwah
Chancellor,

AAFT University and @)
Marwah Studios, Noida
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of Excellence!
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. . . . c t' Lt . (]
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Corporation Ltd. Corporation Ltd. Second Nagpur
Mktg HO, Mumbai ) Mumbai )
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m Indian Oil ™ J Kolkata Y,
Corporation Ltd. . A . N
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Public Relations Research
Honour

Corporate Film (Hindi)

Most Impressive
Event Management

NTPC Limited

Dr. Ciny Philip

Barh
. ITC Limited
Chief Manage.r ) Kolkata ]
(Corporate Communications)

Indian Oil Corporation Ltd.
Public Relations in Action Gujarat Refinery

(Case Study)

Indian Oil Corporatior?
Ltd. Refineries HQs,
New Delhi )

THDC India Ltd
Rishikesh

ITC Limited ~ Best Communication

. . J
m Kolkata ) Campaigns (Internal Publics) GAIL (India) Limited )
- - . New Delhi
Indian Oil Corporation Indian Oil ™ - - Z
Ltd. . .. Corporation Ltd. Indian Oil
Marketing Division Marketing Division Corporation Ltd.
(Southern Region) (Western Region) Barauni Refinery )
Chennai Mumbai Y,
Bharat Petroleum ) Indian Oil Corporatioﬁ
Corporation Ltd Ltd. Refineries HQs, Communication Excellence
Mumbai ) New Delhi Y,
N Honour
Coromondal ) NTIP C Ltd. | Mini
International Limited Du anga Coal Mining
Vishakhapatnam ) Project Y, Ms Indu Dang
Indian Oil A Indian Oil R In-charge Doordarshan News and
Corpor:_:\tion_ Ltd. Corporation Ltd. India's First women Cameraperson
Barauni Refinery ) Gujarat Refinery ) for outstanding contributions
~N to the field of Mass Communication
Afcons
Infrastructure Ltd
Mumbai ) Dr Tanu Dang

Bharat Ratna Shri Atal Bihari
Vajpayee National Awareness

Associate Professor
GGS Indraprasth University Delhi

for outstanding contributions to the

Best Communication

Campaign Award Campaign (External Publics) field of Public Relations Education
GAIL (India) Limited ) Dr Tanushree Mukherjee
ITC Limited New Delhi Associate Professor,
Kolkata J Amity University Rajasthan, Jaipur
Indian Oil Corporatio} for outstanding contributions to the
Ltd. field of Public Relations Education
Marketing Division
. (Western Region) Ms Noveena Chakravarty
Best PSU Implementing Mumbai Y, Associate Professor
RTI ~N School of Media and Communication
NTPC Ltd Admas University, Kolkata
Hindustan Petroleum Ramagundam ) for outstanding contributions to
Corporation Limited S the field of film making
Mumbai Bharat Petroleum
ﬁ:;ﬁ"l'o:itd' Ms Nidhi Verma
NLC India Limited < Th Team Flzea?er E”\“ergé hi
. . omson Reuters, New Delhi
Neyveli (Tamil Nadu) NTPC Limited.
Lara for outstanding contributions to
Y, the field of Journalism.
N
India Exim Bank, M iida Khan
Corporate Brochure m Mumbai s Sajida Kha
J First Music Technician of India
Indian Oil Corporation NTPC Ltd h for outstanding contributions
Ltd, Marketing HO Vindhyachal to the field of Audio and
Mumbai ) Music engineering.
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New Delhi
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J

~
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Singrauli

~

J

Best PSU

Implementing CSR

New Delhi

Indian Oil Corporatlon
Ltd., Corporate Office,

J

NLC India Limited
Neyveli (Tamil Nadu)

RailTel Corporation
of India
New Delhi

NTPC Limited
Maja

Social Media for

PR & Branding

ITC Limited
Kolkata

NCC Limited
Hyderabad

NTPC
Singrauli

MOIL Ltd
Nagpur

N

Mangalore Refinery
and Petrochemicals
Mangalore

AN

MahaTransco
Mumbai

aanIne
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Best PR Programme for
promoting Science &Technology

Indian Oil Corporation
Ltd., R&D Centre
Faridabad

Coromondal
International Limited

Vishakhapatnam

Best CSR Project for

Childcare

Indian Oil Corporatlon\
Ltd., Marketing Division
(Southern Region)
Chennai Y,
Mangalore Refinery h
and Petrochemicals
Mangalore )

N
NTPC
Simhadri

J
APCPL )
Jhajjar

J

Best CSR Project for
Woman Development

NMDC )
Hyderabad

J

N
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Singrauli

J

A
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Dulanga Coal Mining
Project, Orissa )

N
NTPC Limited
Tanda

J

A
NTPC Limited
Kanti ( Muzaffarpur)

J

Best R&D efforts for

promoting Science & Tech.

Bharat Petroleum
Corporation Ltd
Greater Noida

NTPC Limited
Vindhyachal
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Best Private Sector

Implementing CSR

ITC Limited
Kolkata

NCC Limited
Hyderabad

Heritage Group of
Institutions
Kolkata J

N J

Best Skill Development

Programme PSU

Hindustan Petroleum )

Corporation Limited
Mumbai )

Indian Oil Marketing
Division,

(Southern Region)
Chennai J

Mangalore Refinery )
and Petrochemicals
Mangalore

AN

NTPC Limited
Korba

Best Skill Development
Programme by Private Sector

NCC Limited
Hyderabad

ouse Journal (Hindi)

NCC Limited
Hyderabad

Best Initiatives for
promoting Science & Tech.

MOURI TECH
Hyderabad

Corporation Ltd
Greater Noida

Best Individual Effort for
Skill Development

Mr Saurabh Gautam
Krishigurukulam and
Nalanda Gurukulam
New Delhi

Bharat Petroleum j
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Hyderabad Ltd .
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. ) N
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E = NeWSIGtter Ministry of Health, Ltd. . .
Govt of MP Bongaigaon Refinery )
Indian Oil Corporatiok BhoPaI / IndianOil COrporation\
N Ltd, Corporate Office - Ltd.
New Delhi Ventures Advertising Pipelines Division
< Pvt Ltd, Mumbai Noida )
J
_@ NTPC Limited Ms Ritu Nog N

Lara (Chhatisgarh) Health Communication

Professional
Chandigarh )

Best Skill Development
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@ Dadri ) Programme PSU NLC India Limited
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ew belnt ) Best Organisational Effort
NTPC Ltd for Aatmnirbhar Bharat Garden Reach Shipbuilders

:-ngian oil Corporation\ & Engineers Ltd
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different category
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Indian Oil Corporation
Ltd
Guwabhati Refinery

-
=2
=
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Corporate Film (English) Haldia Refinery

Defence Sector
L. A Bal Sambal Sansthan
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< Indian Oil Corporation) Coffee Table Book
GAIL (India) Limited Ld. , )
— New Delhi Bongaigaon Refinery ) <
J
MahaT ) e lomenting CSR
ahaTransco . ) mplementing
@ Mumbai ) Best Use of Social Media )
. . \
In Corporate Cam palg n Best CSR Project for
N Childcare
cpe g Hindustan Petroleum J
BeSt Inltlatlve fOF G 20 Corpora.ﬂon Limited Best Organisational ™
Mumbai
indian OIl C i J Effort for
Lr:d.l,agor:)org:z(g:ﬁ Ic(:: Indian Oil Corpo:%tior? Aatmnirbhar Bharat
New Delhi Ltd, Corporate Office /)
New Delhi )
G imited NTPC Limited
Bongaigaon
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Session 1( 10:00 -11:30 )
G 20 Leadership : Proud Opportunity for India
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Session Il ( 11:45 AM -1315PM)
Communication : Challenges and Opportunities

Coordinator :

Dr Tanu Dang

Coordinator :

Dr Priya Upadhyay
“India's G 20 Leadership : Creating
a positive wave across the world ”

Session Chair
Prof Satya Bhushan Dash

Director, CMEE, IIM, Lucknow

Session Chair
Mr Uttam Lal

Director (HR),
NHPC Ltd, Faridabad

MsYeshiSeli

Senior Editor

The New Indiian Express New Delhi Shri Nazeeb Arif

Executive Vice President &
Head,

“G 20 : India's Reputation
Building Perspective”

Dr Ramu Suravaijjula

“G 20 and the Government Media”

sShri Yogesh Baweja ITC Ltd Kolkata

“Future of Communications”

o
“Building Trust in Digital Age”
Dr Anubhuti Yadav

Professor , IMC, New Delhi

Corporate Communications “Challenges of News Reporfing

in a Disaster Zone”

Mr Himanshu Shekhar

Senior Editor
NDTV, New Delhi

Session IV ( 14:00 PM -15:30 PM )

Session Chair :

Mr Shyam Parekh,

******* Director General | Head-Strategic Partnerships C
PIB, New Delhi Woxen Universify
Hyderabad
@
Session lll ( 14:00 PM -15:30 PM)
@
Coordinator : ___Session Coordinator: _
Dr Archana Kumari Dr Harsha Bhargavi
. “ Innovative Practices in C
Session Chair PR Research in India “India and Science “
,,,,, Prof Subhash Sood |- ProfKulveenTrehan DrN.Ramdas lyer
Mass communication Sr. Asstt Professor and Coordinator Director
Academician, New Delhi Ph.D Programme, National Science Centre
Guru Gobind Singh Indraprasth New Delhi
[ _ University, Delhi o

Director, Rajendra Prasad
Institute of Communication
and Management, Bhartiya

Vidhya Bhavan, Ahmedabad

J
“Story Telling of India through

“Impact of CSR Efforts in
North-East : Oil India Story”
Shri Ranjan Goswami,
- Chief General Manager
(Corporate Communication)

QOil India Ltd. Noida

. . “Arts and India “
“Public Participation in

Science and Technology” Mrs Temsunaro Tripathi

Dr Nimish Kapoor Director

Principal Scientist and Head,

Vigyan Prasar, New Delhi art New Delhi

Plenary Session and Awards Ceremony
(17:30 PM- 18:30 PM)

®
_ Session Coordinator:
Dr. Tanushree Mukherjee Prof Dhruba Jyoti Pati
C Dean and Director
Mr Rajeev Ranjan Mishra India Today Media Institute
Senior Energy Consuitant, - JNOIDA
World Bank & Ex CMD ®
Western Coalfields Ltd Mr Bernd Andersson '
C Dy Trade Commissioner & Commercial Attache'

Austrian Embassy
New Delhi

National Gallery of Modern

Museums”“Indian Railways”

_Mrs Vinita Shrivastava
Director
National Rail Museum
Chanakyapuri

New Delhi

Cultural Programme
(19:00 PM -20:30 PM)

Coordinator :

Dr Ruchi Goswami
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The art of nurturing a positive brand image .

G-20: India’s Reputation Building Perspective

Head-Strategic Partnerships,
Woxsen University &
Chairman, PRSI Hyderabad chapter

Crafting a sterling reputation is a two-decade
endeavour, but a mere five minutes of misstep can
shatter it.

hese words of wisdom from Warren Buffett,

the visionary CEO of Berkshire Hathaway,

underscore the arduous journey involved in
the process of reputation building. Whether we label
it advertising, marketing, public relations, branding,
or corporate communications, the art of nurturing a
positive brand image and safeguarding reputation
demands finesse. It's not just a critical pursuit for
companies; it's the linchpin for the growth and
success of nations and individuals alike.
Brand building and reputation building are related
concepts in the realm of marketing and public
relations, but they refer to distinct aspects of an
entity's presence and perception. Before we proceed
further, here's a breakdown of the differences
between these two interlinked terms for academic
purpose:
Brand Building: Brand building involves creating
and developing a brand from scratch or enhancing an
existing brand. It focuses on establishing a distinct

identity, values, and personality for a product,
service, company, or individual.

Objective: The primary goal is to create a strong,
recognizable brand that resonates with the target
audience. Brand building aims to differentiate the
entity from competitors, build brand loyalty, and
positively influence consumer perceptions.
Reputation Building: Reputation building is the
intentional effort to establish a positive and credible
image for an individual, organization, or entity. It
involves shaping how stakeholders perceive the
entity's character, behavior, and values over time.
Objective: The key objective is to foster trust,
credibility, and positive opinions among stakeholders
such as customers, employees, investors, and the
public. Reputation building focuses on long-term
perceptions and involves ethical conduct and
consistent positive interactions.

Alongside brand name, reputation is built and
upkeeping both is the key for the success. Reputation
building is the intentional and strategic process of
creating a positive and credible image for an
individual, organization, product, or entity. It
involves cultivating a perception among
stakeholders, customers, employees, and the public
that reflects trustworthiness, reliability, and positive
values. Reputation is an intangible asset that plays a
crucial role in influencing how an entity is perceived,
trusted, and valued by others.
Realising the fact, the Indian government has made
use of G20 presidency to increase the brand image as
well as to enhance the reputation of the country, the
largest democracies in the world. India indeed is a
brand thanks to its contribution to world civilization,
humanity, science and technology. Following the
handover of the G20 Presidency to Prime Minister
Narendra Modi at the G20 Bali Summit on 16
November 2022, India's year long G20 Presidency
commenced on 1 December 2022, and would
continue until 30 November 2023 allowing the
government to underline India's vision for the world
and mankind.

Mind you, for India, the G20 Presidency also marks
the beginning of “Amritkaal”, the 25-year period
beginning from the 75th anniversary of its
independence on 15 August 2022, leading up to the
centenary of its independence, towards a futuristic,
prosperous, inclusive and developed society,
distinguished by a human-centric approach at its core,
as mentioned in the Gol's website (g20.org).
Naysayers critical observations notwithstanding, as
the CEO of Ind Inc Modi and his team delivered the
goods to utmost perfection. We have all seen that
Indian government has taken 'G20 presidency' as a
product to create a positive impact world over. In
every brand building exercise, the following 12
techniques are involved.

1) Defining brand identity

2) Knowing target audience

3) Creating a memorable logo and visual identity

4) Crafting a compelling brand story

5) Ensuring consistent branding across channels

6) Using social media

7) Marketing the content

8) Engaging with customers

9) Partnering with influencers

10) Making employees as brand ambassadors

11) Monitoring

12) Surveying and feedback

The entire G-20 presidency stint got an
unprecedented traction due to clear articulation of
G20 brand values, mission and vision. This
foundational step meticulously laid by the Indian
government helped in creating a brand identity that is
consistent and resonates with target audience
throughout the year.

To start with, Indian government created a wonderful
logo and visual identity. The G20 Logo draws
inspiration from the vibrant colours of India's
national flag — saffron, white and green, and blue. It
juxtaposes planet Earth with the lotus, India's national
flower that reflects growth amid challenges. The
Earth reflects India's pro-planet approach to life, one
in perfect harmony with nature. Below the G20 logo
is “Bharat”, written in the Devanagari script.

The theme of India's G20 Presidency -

“Vasudhaiva Kutumbakam” or “One Earth- One
Family - One Future” - is drawn from the ancient
Sanskrit text of the Maha Upanishad. Essentially, the
theme affirms the value of all life — human, animal,
plant, and microorganisms — and their
interconnectedness on the planet Earth and in the
wider universe. (g20.0rg).

India celebrated a key milestone in its G20
Presidency on April 17, 2023, with the hosting of its
100th G20 meeting, the Meeting of Agriculture Chief
Scientists (MACS) in Varanasi. The 2nd Health
Working Group in Goa, the 2nd Digital Economy
Working Group in Hyderabad and the Space
Economy Leaders' Precursor Meeting in Shillong
were also held the same day.

According to areport, till date there are more than 220
meetings in 60 cities by directly involving 1.5 crore
people as part of the G20 presidency. Modi
government crafted a compelling brand story and
shared it with people through social media and other
platforms. The biggest success of lies in narrative
building. As in the case of any product, a powerful
narrative has been created to strike emotional
connections.

Customer engagement is the cornerstone of any brand
building exercise. Indian government did it very well
by organising a good number of programmes.
Inspired by the India's leadership role, professional
bodies like PRSI led by Dr Ajit Pathak conducted a
good number of programmes as part of PR day
celebrations.

Government ensured brand partnerships to send the
message across in an impactful way. Collaboration
with other countries and organisations has enhanced
brand visibility and credibility. Any brand building
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exercise involves people as brand ambassadors.
Encourage employees to be brand ambassadors is
the core for the success of any brand. Exactly that
is what happened in case of India's G20
presidency. Indian citizens have felt the sense of
participation and took pride in the country's
leadership.

By leveraging this platform effectively, India
could build a brand that reflects its values,
capabilities, and aspirations, contributing to a
positive narrative that extends far beyond its
borders. A narrative built around 'Viswa Guru'
status India achieved got further consolidated in
the last one year. In fact, a couple of years before
the beginning of G20 presidency, India had won
the hearts of international citizens by leading a
global action against the COVID-19 pandemic.
From vaccine diplomacy to advocating for
equitable vaccine distribution, India's leadership
demonstrated a sense of responsibility and
solidarity on health security front internationally.
These efforts contribute significantly to India's
global image as a reliable partner in times of
Crisis.

India is like a sage mediating for every human
being amidst mad dogs and dangerous jackals.
We are the biggest victims of cross boarder
terrorism religiously practiced by Pakistan with
the tacit support of super powers. On the other
hand, China is posing a grave threat to our
national security with multi-pronged strategies.
We have umpteen number of internal issues to
resolve. In this dicey condition, India's G20
leadership provided a platform for the projection
of soft power. Cultural diplomacy, technological
advancements, and the nation's rich heritage were
highlighted on the global stage. By showcasing
its diversity and achievements, India could
enhance its soft power, attracting global
admiration and fostering positive perceptions.
Also, G20 leadership enabled India to position
itselfas an attractive destination for investment.
The euphoria I have witnessed during India's G20
leadership reminded me of the country's
extraordinary role in the Non-Aligned Movement
(NAM). India was one of the founding members
of'the group of States that are not formally aligned
with or against any major power bloc. India's
leadership in NAM was evident with Nehru and
later Indira Gandhi serving as one of the key
players of the movement. India has consistently
advocated for global peace and security within
the framework of NAM. As the international
landscape continues to evolve, India's
engagement with NAM or G20 remains a
significant aspect of its foreign policy and
diplomatic outreach.

Prime Minister Narendra Modi's remarks at the
G20 Summit Session-2 on September 9, 2023,
sums up the very basic idea behind the country's
year-long efforts.

He says: “In our ancient Vedas, which were
composed thousands of years ago, it is said - "Tehl
3¢9 9gHM!" This means, "I am one; let me
become many. We need to move from "I" to "We"
for creation, innovation, and viable solutions.”
By transforming "I" to "We", India has come out
with flying colours from Reputation building
perspective.
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PRSI is

the best-suited

hartiya Vidya Bhawan is one of the

oldest and largest educational

networks in India. Its foundations
were laid in 1938. Dr. Rajendra Prasad the first
president of India laid the foundation stone of
the Bhavan's Delhi Kendra in 1952 which
became functional in 1957. It is now a global
network comprising 114 centres in India and 7
centres overseas.
Public Relations Society of India and Bhartiya
Vidya Bhawan have arrived at an MoU to
collaborate in the field of Public Relations.
Here are excerpts from an interview with Mr.
Shyam Parekh by Sabiha Farhat.

Bhartiya Vidya Bhawan is reputed for its
courses, how do you benefit from a
collaboration with PRSI

We are looking at PRSI as an active partner in
our Public Relations and Digital
Communication courses. As a body of PR
professionals and experts from across the
country, PRSI has its own knowledge and
learning pool and we feel our students will
benefit from it. It is a logical expansion for
PRSI too and therefore it is a win-win deal for
both of us.

In what ways will PRSI be able to
integrate with academia?

In our Public Relations course, it will help us
revise our syllabus even though we have a
proven and tested syllabus. But we are now
looking at a syllabus which is ahead of its time
so that the classroom and the industry are
integrated, and linked throughout. And
therefore we want PRSI to come up with its
own vision of how the future is going to pan

partner
for us

out and bring those inputs for our student's
benefit. This collaboration will shape the
syllabus, which is not just in keeping with
today's requirements, but will also take care of
the future requirements. Because we believe,
that when we train students, we are looking at
a twenty or thirty-year future, not just the next
two years. We know that Al is here and
influencers are here, so the Public Relations
future is going to be very dynamic, especially
in the Digital space. PRSI experts are
equipped to handle the here and now as well as
the future, we would like our students to get
trained with an eye on the future. It will
essentially mean a very beneficial course to
students, with better understanding and better
skills to handle the future. And in that light, I
think our courses will be most unique.

Isit going to change your course offerings?
PRSI will also help us identify some faculty
members so we get inputs from the best not
just to teach but also to train our people.
Bhartiya Vidya Bhawan has been running
offline modules but now we are also planning
online exclusives. We will soon launch online
plus offline, both kinds of modules.

PR is going digital...

I feel, there aren't too many PR courses being
offered, they are being taught more as part of
Journalism courses but not really as many
specialisations as we need. Now particularly
with the expansion of Digital media, all
communication students need training to
connect with their respective audience or
consumers, so therefore a good PR course will
be of great use to our students.
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