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Dr. Ajit Pathak

National President
Public Relations Society of India

Editor Desk

Maha Kumbh : Biggest Celebration of
Sanatan Values in the World

The Maha Kumbh Mela is the most significant and world’s largest Hindu
pilgrimages, heldin India every 12 years. Itis a massive gathering of devotees,
sadhus, and tourists from all over the world, who come to bathe in the sacred
rivers of India, seeking spiritual enlightenmentand salvation.

The Maha Kumbh Mela is held at four different locations in India - Allahabad
(Prayagraj), Haridwar, Ujjain, and Nashik - each hosting the festival once every
12 years. Thefestival is based on the ancient Hindu believe of the churning of
the ocean of milk, which produced the nectar of immortality, known as
"amrit". According to legend, four drops of this nectar fell on the earth, at the
fourlocations where the Maha Kumbh Melais held.

The festival is a spectacle of color, sound, and spiritual fervor. Millions of
devotees are gathering for the holy dip. The air is filled with the chanting of
mantras, the beating of drums, and the fragrance of incense and flowers.And
the desire to have the wholly dipis attracting the whole World

One of the mosticonic and awe-inspiring sights at the Maha Kumbh Mela is
the procession of the sadhus and mahants, who march to the river banks to
take the sacred bath. These holy men, clad in saffron robes and adorned with
ashandvermilion, area symbol of India's rich spiritual heritage.

The Maha Kumbh Mela is also an occasion for spiritual seekers to engage in
intense meditation, yoga, and other spiritual practices. Many devotees fast,
pray, and perform rituals to purify their minds and souls. The festivalis also an
opportunity for social and cultural exchange, as people from all walks of life
come together to celebrate the universal values of compassion, tolerance,
and unity.

In recent years, the Maha Kumbh Mela has also become a showcase for
India's rich cultural heritage, with numerous cultural events, performances,
and exhibitions being held during the festival. The festival has also been
recognized by UNESCO asan Intangible Cultural Heritage of Humanity.

The Maha Kumbh Mela is a unique and unforgettable experience that
showcases the spiritual, cultural,and social diversity of India. Itis a celebration
of the human spirit, a testament to the power of faith and devotion, and a
reminder of the universal values that bind us all together.

This is also a wonderful example of Public Relations Management. Our
colleagues Dr Archana Kumari, Tanushree Sharma and Dr Harsha Bhargavi
are making great efforts of studying the PR aspects of Maha Kumbh and that
work will be a great treat tofollow.

Let Sanatan values lightthe path of humanity!
- Dr Ajit Pathak
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PRSI Chennai Hosts Insightful Session
on Diaspora Public Relations

-:—_—:__h____:__?::

he Public Relations Society of India (PRSI),

Chennai Chapter, organized an engaging and

insightful event at Hotel Savera, focusing on the
evolving domain of Diaspora Public Relations. Titled
"Diaspora PR’ the session brought together public
relations professionals, marketing experts, and
journalists to explore the strategic role of diaspora
engagementin PRand marketing.

The event featured Dr. Ved Sarvotham, an
internationally acclaimed expert in Diaspora
Marketing and PR, as the chief guest. With over
four decades of experience spanning the USA,
UK, and India, Dr. Sarvotham has held key
leadership positions in global organizations,
including Boeing Group, Western Union, SWIFT
Banking Network, Reckitt & Benckiser, and prominent
media firms.

In his keynote address, Dr. Sarvotham introduced
Diaspora PR as a specialized management science that
complements traditional marketing. He emphasized
its significance in addressing challenges at the
intersection of commercial objectives and policy or
political dynamics.

06| Harmony Jan 2025

Highlighting the profitability and strategic importance
of Diaspora PR, he underscored how businesses and
policymakers can leverage it to effectively engage
with diasporiccommunities worldwide.,

Citing real-world applications, Dr. Sarvotham
demonstrated how Diaspora PR has successfully
influenced both commercial ventures and political
strategies, particularly in India and abroad. His
extensive multilingual skills—fluency in eight
languages—and global exposure have further
enriched his expertise, making his insights invaluable
for PR professionals and journalists.

The event was chaired by Ramkumar Singaram,
Chairman of PRSI Chennai Chapter, and coordinated
by Dr.N Raja, the chapter’s Secretary. With an audience
of over 20 industry professionals and journalists, the
session concluded with a dynamic Q&A segment,
where participants engaged in discussions on the
future and potential of Diaspora PR.

PRSI Chennai Chapter continues to create impactful
learning opportunities, and this session marked
another milestone in its commitment to enhancing
the professional capabilities of its members.
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Sumit Agarwal, Life Member has been appointed as
the Ethical Committee Board Member for the
National Institute of Locomotor Disabilities under the
Ministry of Social Justice and Empowerment
Government of India
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PRSI Ahmedabad Joins Bharat Kool Festival;
Dr. Ajit Pathak Highlights ‘Brand Bharat' in PR

he PRSI Ahmedabad Chapter actively

participated in the inaugural Bharat Kool Festival,

held in Ahmedabad. Dr Ajit Pathak, National
President, PRSI, delivered an insightful presentation on
'Brand Bharat & Public Relations, which was attended
by PRSI Ahmedabad Chapter members,
communication professionals, and students from
across thecity.

Co-organised by Mr Malhar Dave, Founder of
Viewfinder and a member of the PRSI Ahmedabad
Chapter, the four-day festival was held from November
14 to0 17,2024, at the Gujarat University campus. The
event was presented by Gujarat Tourism in
collaboration with the Gujarat Media Club and Gujarat
University in Ahmedabad. The Bharat Kool Festival
celebrated Indian culture by showcasing the essence
of India through art, music,and dance.

During his presentation, Dr Pathak elaborated on how
India can be positioned as a global brand and the
crucial role public relations play in shaping and
maintaining thisimage.

“The brand 'Bharat' refers to the unique identity and

08| Harmony Jan 2025
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image of India as a nation. It encompasses the
country's values, culture, history, and people. Brand
Bharat is not just about tourism or business; it's about
showcasing India's diversity, resilience, and growth
story to the world,"said Dr Pathak.

"Public relations play a vital role in shaping and
maintaining the image of brand Bharat,” he further
wentonto say.

Following his presentation, Dr Pathak engaged with
the audience in an insightful and compelling Q&A
session. The event concluded with closing remarks by
Unmesh Dixit, Executive Director, Ahmedabad
Management Association and PastVP-West, PRSI,

The Bharat Kool Festival was open to all and sponsored
by prominent Gujarat-born brands like Banas Dairy,
GIDC, GMDC, Adani,and Raru Capital.

The festival also featured performances and
appearances by artists and dignitaries, including
Osman Mir, Arvind Vegda, Parth Oza, Sanjay Oza, poet
Tushar Shukla, Gujarat Assembly Speaker Shankar
Chaudhary, Former Central Information Commissioner
Uday Mahurkar,andfolk artist Yogesh Gadhvi.
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Seminar

PRSI Delhi Chapter organises a seminar
on New Face of Public Relations’

Generative Al

Chapter successfully organized an insightful

session on "New Face of Public Relations" on
January 18th at Telangana Bhavan, aimed at
knowledge-sharing and professional development
in the field of public relations and corporate
communications. The event brought together
industry leaders, academicians and PR professionals
to discuss the evolving landscape of public relations
inthe digital age.

‘ he Public Relations Society of India (PRSI) Delhi

The event featured esteemed speakers and industry
experts including Dr. Sandeep Marwah, Chancellor,
AAFT University, Dr. Ajeet Pathak, National President,
PRSI, Dr. Anubhuti Yadav, Professor, IIMC, New Delhi
Dr. Samir Kapur, Director, Adfactors, New Delhi and
Prof. (Dr) Charu Lata Singh, Chairperson, Delhi
Chapter, PRSI. They shared their experiences and
insights on various PR campaigns and case studies,
highlighting strategic communication techniques,
crisis management, digital PR, and emerging trends
inthe industry.

Dr. Marwah, shared insights on the transformation of
public relations and its role in modern
communication. Dr. Pathak, emphasized the
importance of ethical communication and PR's
evolving role in corporate strategy. Dr. Yadav,

highlighted the role of digital PR and media literacy in
today'’s fast-paced world. Dr. Kapur, provided
practical insights on crisis communication and
reputation management. The seminar chaired by
Prof. (Dr) Singh, played a pivotal role in steering
discussions towards contemporary PR challenges
and opportunities.

Students, academicians, and professionals from the
PR and media fraternity actively participated in the
session, engaging in discussions and networking
opportunities. The interactive format allowed
participants to gain a deeper understanding of the
evolving PR landscape, particularly in the Indian
context. The session concluded with an interactive
Q&A session, where participants had the opportunity
to address their queries and exchange thoughts with
experts. Dr. Archana Kumari, Secretary, PRSI, Delhi
Chapter expressed gratitude to all speakers,
attendees, and organizing members for their
valuable contributionsin making the eventa success.

PRSI, Delhi Chapter remains committed to
promoting excellence in public relations and
communication practices and will continue to
organize such knowledge-driven initiatives to
empower professionals and aspiring PR
practitioners.
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Special Lectures at St. Mary's College
receives good response

The Department of Mass Communication and
Journalism at St. Mary's College, in collaboration with
the Public Relations Society of India, Hyderabad
chapter, hosted an insightful lecture series featuring
journalist Ms. Uma Sudhir and digital marketing
expert Mr. Prateek Chakrabarty.

Ms. Uma Sudhir Executive Editor- NDTV delivered an
insightful lecture on the evolving landscape of
journalism, tracing its history and highlighting the
impact of pioneers like Prannoy Roy, a key figure in
Indian television. She discussed the rise of digital
media, driven by India's large internet user base, and
the challenges posed to journalism in the digital age,
including the erosion of trust and the rise of
generative Al. Ms. Sudhir emphasized the

importance of ethical Al use and encouraged
students to develop strong storytelling skills and
explore diverse areas within the field.

Mr. Prateek Chakrabarty, CEO-Bend, The Spoon
Marketing conducted session with his vast
experience on content marketing, using real-world
examples to illustrate the importance of creativity
and data analysis. He introduced tools like Google
Analytics and Social Mention, equipping students
with practical knowledge for understanding
audience behavior and developing effective
marketing strategies. A hands-on activity allowed
students to apply these concepts to a real-world
scenario, further enhancing their learning
experience.
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