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Editorial

Dr. Ajit Pathak

National President
Public Relations Society of India

Sindoor: The symbol of India's pride !

errorism is a forceful, unlawful and inhuman act

to use coercive methods to force desired goals

and demands on the government and the
society. Terrorism spreads from International to local
levels disturbing lives of innocent people. Sponsored
by the neighbouring country, the terrorism has badly
impacted Jammu and Kashmir, the north-eastern
states and some parts of central India. On a sustained
basis training and infiltration of terrorists and funding
such anti-national efforts have been disturbing India’s
peace. Time and again , Pakistan has been trying to
weaken the social harmony threads of the country in
the name of religion.

Attacks on India’s Parliament in 2001, Amarnath Yatra
in 2002, Raghunath Temple, Jammu in 2002, 2005
Delhi Blasts, Mumbai Attacks 2008, 2016 attack in
Pathankot Air Force Station, Baramulla in 2016,
AmarnathYatrain 2017, Pulwamain 2019 and Jammu
Bus stand grenade blast 2019 indicate the seriousness
of the terrorism threat to India.

Modi government took various initiatives to bring
down the terrorism and create an environment of
peace, development, economic turnaround and
tourism promotion in Jammu and Kashmir which had
started yielding positive dividends.

When the pleasant breeze of positivity was bringing
smiles on the faces of the people of Jammu and
Kashmir and people from across the country started
visiting the"heaven on the earth’, it started hurting the
"Aakaas of Terrorism” And, on April 22, terror struck
Pahalgam once again. Pakistan-backed attackers
stormed Pahalgam, asked people their religion, and

killed 26 innocent people. This was a clear attempt to
incite communal violence, terror among the tourists
and to discourage tourism and development. For
Indian ladies, the Sindoor is symbol of the life and
happiness of their husbands. These Hindu ladies were
given a shock by killing their husbands in front of
them. This nation-wide grief and anger demanded a
befitting response. Rising to this challenge , Prime
Minister Narendra Modi, launched Operation Sindoor
that marked one of India’s boldest military responses
in recent history. PM Modi orchestrated a response
that balanced strategic restraint with assertive action.
He ensured every step from military action to
suspending the Indus Waters Treaty.

Operation Sindoor was a significant demonstration of
India’s firm leadership, military and strategic power.
This multi-dimensional operation effectively
neutralized terrorist threats, deterred Pakistani
aggression, and firmly enforced India’s zero-tolerance
policy towards terrorism. The operation maintained
strategic restraint while gaining international support.

Addressing the nation on eve of 12th May, Prime
Minister Narendra Modi made it clear that ‘Operation
Sindoor is not just a name but is a reflection of the
feelings of millions of people in the country and an
unbroken pledge of justice. He said, “We remain
committed to taking strong steps to safeguard India
andits people!

India underlined Islamabad's role in the April 22 terror
attack in Pahalgam that killed 26 civilians and in its
measured military response, Operation Sindoor,
targetted terror camps in Pakistan and Pakistan-
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occupied Kashmir. Multi-agency intelligence
provided confirmation of nine major camps that were
eventually targeted in the operation. India’s retaliatory
action was based on meticulous planning and
intelligence ensuring minimal collateral damage.
Operational ethics was central to the mission, and
restraint was exercised to avoid civilian harm as the
human approach of India. However,inthe early hours
of 8 May, Pakistan, in an escalated response launched
coordinated drone and missile strikes targeting over a
dozen Indian military installations across the Northern
and Western theatres, including Srinagar, Jammu,
Pathankot, Amritsar, Ludhiana, Bathinda and Bhuj.
India’s robust Integrated Counter-drone Grid and
layered Air Defence systems intercepted and
defeated these attacks.

Operation Sindoor globally demonstrated India’s
military capabilities, on the strikes launched against
Pakistan in the aftermath of the terror attack in
Pahalgamin April.

Prime Minister Narendra Modi has described
Operation Sindoor as a significant milestone in India's
fight against terrorism. The operation achieved its
objectives 100%, with Indian forces neutralizing
terrorist hideouts in Pakistan within 22 minutes
setting a new benchmark in India's war on terror,
conveying a strong message to terrorists and those
who support them. India has pledged to respond
fiercely to terrorist attacks on its own terms. The Prime
Minister Modi has highlighted the success of India's
"Made-in-India" defence capabilities, showcasing the
country's growing military prowess. He expressed
pride in the Indian armed forces' bravery and
precision during the operation.

Public Relations Society of India joins the nation in
paying tribute to the bravery and valour of India's
armed forces, intelligence agencies, and scientists
involved in Operation Sindoor that promises every
mother, sister, and daughter of the country, a safer life
ahead.Thisis also an occasion to salute India’s political
leadership to stand firm against every activity of
terrorism and express to the world its zero tolerance
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against the terrorism. If we examine this operation
from PR angle, we find that India’s approach was
Public Relations - Conceived to punish perpetrators
and planners of terror , destroy terror infrastructure
across the border and own the action with
transparentapproach.

India's briefing on 'Operation Sindoor' gave a strong
and significant message as two women officers -
Wing Commander Vyomika Singh and Colonel Sofiya
Qureshi-took the lead, sharing details of the military's
precision strikes on terror targets in Pakistan in
response to the April 22 Pahalagam terror attack in
which 26 people died.

Along with the name "Operation Sindoor" - a tribute
to the women who lost their husbands in the terror
attack - the choice of women officers to lead the
briefing was a very thoughtful move.

On the other hand Pakistan sustained only on
propaganda technique with less of truth in their
statements.

World perception about India’s Operation Sindoor
was also very well managed by seven all-party
delegations that visited key partner countries,
including members of the United Nations Security
Council and the European Union, to convey India’s
message of zero tolerance against terrorism following
the Pahalgam terror attackand Operation Sindoor.

There is greater responsibility on the shoulders of
Public Relations and communication professionals to
build national unity, applaud the armed forces,
encourage the Make in India efforts and celebrate
technological excellence of India and above all tell to
the world “We are ready to respond on any challenge
of enemies”.
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Dr. Kulveen Trehan

Main fer Awaanga

Mai ni meriye chup tod, kujh taan bol
Wagthogaya,hunjaande
Gaddidiseeti,haulejehachatka
Turpayieswari,

oh jehra kita haidesh de naal kaul
mainu nibhaunde

Main ferawangaagle saal
hunjaande

Watan daa Paasbaan haan
farzapnanibhaunde

Main ferawanga,

hunjaande

Tunnironamai tuntaandalerhain
Yaad kar kinjh faujwich bhejia si
Jadon main mangisiijazaat,

tun hitaan Guru Gobind da na le ke sikhi da mulmantar
yad karwayasi

Aapni miti naal pyar mulk naal vafa te sab da bhala
antarman vich tun hivasayasi

Tunhitaan sipahidatajsajayasi,

Ghar ton durdesh sewa layi tere hausle ne himainu age
vadhayasi

Traindiraftar

deshdipukar

merimaan dadundlahundachehra,

tezi naal guzarde mere pind te mere khet

bhangre boliyan to pare hun chete hai sirf naksha
Hindustanda

Gujarde hoedin badalde chitar,

Durdarade baithasarhadte

Tankte agarsar, kalisiyahratnun cheerdebambtegole
Babe nanak da saath hai,

Jasba-e-deshdeanakh, te hatyatzordaar

Nahin bhainahin bharnahinlagda

Fauzidamodhahai, tefauladi

Hind wale haan apni maan vargi hain Hindustan di
Azadi

Aajlambijungchali
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chuhe bilidakhed visi

Kayisheraan vich chipi ekbhed visi
Fateh danaara bulandkita,
Vairiditolidherkiti,
Kyonjokatarapnisawa servisi
Ferakheerterachehradisgaya,
Hasda-ronda, maanwala
Faujidimaandachehra

Ugdasurajliyavnda hai

iknawan josh

Mudhishgho gaya haiHind de naal

Dastar saja vardipaa

Batalion tur payihaiapne makaamte

Asi sipahi haan mirzia sahiba Sarhad nu himaande
Golitodarde Nahin,muhtodjawab denajaandehan

Lao mulagatkarlaojihind de faujide naal
Punjab,Bangal, Assam sabrangsab vesh da
Ohsarmaya haibharatde vishal samavesh da
Usnu giyan haiis de mile-jule sabhycharda
Peerandidharti RajeRajaanda

Jisdasapna hai

Asimbharatnirmanda

Lao mulagatkarlaoji Hind defaujide naal

Sipahiaapna nirbahu hai, mahir hai
Parchupia hoya harfaujide vich ik Sahir hai
Geetnu voice note bana,

Vich pinddikhusboovasa

Apnimaan nuchujaanda hai

Teh kehndaahai

Main ferawaanga agle saal
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Dr Sajida Khan

Poem Operation Vermilion Patriotic:

a&nﬂaﬁaﬁwéﬁ A I\|/\other, a wife, a daughter every relation is connected to this
o colour.

: Gﬁﬁ\i ?\ﬁ In this battle of sunshine and shade.l got neither sleep nor
SIS & Hgd IS peace.But there was adream in my eyes, that the pride of India
&aagﬂraﬁw@ should remain steadfast.

Snowy nights, Lonely hours, and the Silence of the forest.
) . Could not stop those steps, which even sindoor had to
IEEICA IR protect.
ga‘@ﬁa\—:ﬁa@g: When every bullet hit the chest, a vow was observed, with
3§ Sawd every sacrifice,asindoor was saved.
. o This was not a war, It was a symbol of respect for women.Every
¥ 9 Eﬁa@i‘:\ point that shone on the fore head was the reflection of that
officer.
i % <q 8 firar s That _Plridethat someone, some where, silently is guarding that
vermilion
w A s ) JaiHind
g?gwamﬁq;r‘gaﬂﬁ Vermilion - Sindoor
Bl SASTH HT 9= Tl That prideis visible
IESRIECECCTEEER K We weep for heroes,brave and strong who fought for right,
3 E@ﬁ@ﬁ@é aiamstalll vvrorlwg, - o .
. o Their valor silenced by a cruel fateleaving behind an
LRUS WW—E’; emptiness, so great.
ﬁWWWE‘:’\ In this lament, we find our voice, to honor those who had no
choice to stand in unity, hand in hand, and vow to build a
P - kinderland country.
India kicked back in the glory of operation sindoor, let us not
gg]ﬁﬁ'{[rﬁ'{a R forget that freedom comes with a price. It is paid every day by
RGBT 2 ek fear o the guardians of our nation. Let us ensure their sacrifice is
honored not just in words but through our actions - by being
T & 31 SiTell ST responsible citizens, united in purpose and proud of our
identity.
mwﬁwﬁg—@?—{ Letus carry this spirit forward
WHHWW@T%: Let usrise, together
3§ EﬁFR%T‘g? Letussay, Proudly -
. JaiHInd, JaiBharat!
& e el T S '
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Ms. Kanishka Rawat

Operation Sindoor : The Crimson Dawn
In the valley where silence had long been With rifles raised and spirits high,
betrayed,
Where echoes of gunfire in shadows had stayed,
A storm was summoned, not of hate, but of will

To bring peace to the hearts war refused to still.

They swore to silence every lie.
The flames of fear they dared to quell,
In the face of storms, they stood and fell.

Children now sleep without the dread
of gunshots stealing dreams from bed.
Mothers exhale, their prayers heard

Operation Sindoor named for the red,
The color of Sindoor the married women spread,
A symbol of life, of love and grace,

As calm replaced the warring word.
Now turned to shield a mother’s place.

Operation Sindoor... not just a name,
In Pulwama's veins and Rajouri's cries,

Terror had danced under veiled disguise.
Innocents bled in the crossfire’s rain,

While families mourned with silent pain.

But courage lit in freedom’s flame.
A mission of honor, grit, and pride,
Where soldiers fought, and some. .. they died.

So here's a salute, with heart and pen,
But the tricolor did not bend or fall,

The brave were summoned to answer the call.

They marched like thunder through forest and
stone,

To reclaim the soil, to guard their own.

To those who rose beyond mortal men.
May your stories in our blood endure,
O sons of Bharat, brave and pure.

You gave us peace, not asked for fame

. We'll never forget your sacred name.
Through covert paths and terrain unknown,

‘ . The sindoor shines in every dawn,
The brave hearts moved with spine of stone.

Because of you, our shield our brawn.
Each step they took was history's page

A battle for peace, a nation’s rage.

ahfer T} ok e stferfer ot Mt Ty ST o et @ T W 3R ST ST Hete 36 el {6

Wﬁﬁm@aaﬂﬁwaﬁmﬁ%q&rwﬁﬁ@%|ﬁwwwr§éswézsrﬁrﬁ‘eﬁ3@ﬁﬂﬁ
{0 e T |

S f&e | 5T vwa 1!
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India’s Wartime Messaging— Verified,
Unified & Amplified

Pratigya Yadav
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pril 22 marked a grim turning

point in the recent history of

Kashmir—a land often referred to
as 'Heaven on Earth' What should have
been another day in the Valley's natural
serenity was shattered by violence,
triggering deep emotional and strategic
responses across the nation. India
launched Operation Sindoor—a decisive
and swift counter-response to the terror
attack. But as the nation watched the
developments unfold, an equally volatile
front opened in the digital world.
Misinformation, disinformation and
Pakistan sponsored propaganda surged
across platforms, creating confusion, fear
and speculation in an already sensitive
climate.

WhatsApp groups were flooded with
grainy videos of questionable origin,
Twitter timelines were flooded with
unverified updates and social media
platforms teemed with opinions
disquised as facts. This digital wildfire
unfolded at a time when the world was
already grappling with multiple
economic and geopolitical
challenges—the Trump tariffs, the Russia-
Ukraine war and instability in the Middle
East. These global tensions further fueled
public anxiety, making the Indian public
more vulnerable to misinformation and
polarizing narratives.

This volatile environment proved to be a
crucial test not just for the Indian
government but also for corporates,
public sector undertakings and private
institutions. It quickly became apparent
that the ability to communicate
effectively, truthfully and sensitively

would be a defining factor in maintaining
publictrust.

For corporates, particularly those in
essential sectors like energy, telecom,
transportation and finance, the situation
was a wake-up call. Their prompt, fact-
based response helped prevent a wider
breakdown in public order and set a
benchmarkforcorporate crisis response.

Operation Sindoor has become a real-
time case study in crisis communication. It
illustrated the importance of rapid,
responsible and empathetic messaging
by all stakeholders—governments,
media, businesses and citizens alike. In an
era where narratives are shaped in
seconds, communication is no longer a
supporting function, it is a frontline
strategy.

India's response to the Pahalgam
massacre was swift and calibrated, both
militarily and in messaging. Beyond the
kinetic action, India's leadership wove a
dense tapestry of cultural symbolism
around Operation Sindoor. The
codename - Sindoor—the red vermilion
powder that married Hinduwomen apply
along their hair parting to signify their
husband's long life—which in this
context signified the widowed wives left
by terrorists who targeted only Hindu
men. By linking the operation to one of
the most intimate marital rituals, the
government signified a deep emotional
connection with Indian families, framing
the strikes as an act of protective justice
akin to Hanuman's legendary devotion, a
mythic parallel seized upon by
crisis-communication professionals to
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convey unity,devotion and moral righteousness.

Furthermore, the public faces of the operation's
communication were strategically chosen. The decision
to have senior women officers from diverse religious
backgrounds lead the initial press briefings was a
masterstroke in public relations. This visual and
representative choice sent a potent message of unity,
inclusivity and the strength of Indian womanhood
which can go beyond traditional family setups to
protect their families and country at large when time
demands. It directly countered any attempts by the
perpetrators to sow discord or exploit religious
differences. For the first time in India's military history,
two women officers—one Muslim - Colonel Sofiya
Qureshi from Indian Army, one Hindu— Wing
Commander Vyomika Singh from Indian Air Force who
co-led the briefing, signalled domestic solidarity across
religious lines and countered the terrorists' sectarian
aims. Colonel Sofia Qureshi spoke in Hindi to connect
with India's heartland while Wing Commander Viyomika
Singh followed in English to reach international
audiences.

Social media emerged as both a battleground and a
bulwarkin India's strategic communication architecture
during the crisis, functioning across three distinct layers-
official dissemination, misinformation management
and grassroot level digital activism.

In an environment where real-time narrative control can
have strategic consequences, the Indian government
and its institutions moved swiftly to occupy the digital
space with clarity, consistency and credibility. Official
social media handles of the Ministry of Defence, Press
Information Bureau, Indian Air Force, Indian Army and
even regional political representatives synchronized
messaging to deliver a uniform account of events. Key
platforms such as X (formerly Twitter), Instagram,
Facebook and YouTube were used to share visual
evidences of the operation, infographics countering
fake news and culturally resonant messages that
reinforced national unity and morallegitimacy.

Simultaneously, social media was also the primary
vector for a flood of misinformation and psychological
warfare. Within hours of Operation Sindoor, pro-
Pakistani accounts and coordinated bot networks
began pushing out fabricated content- fake images of

Operation Sindoor

downed Rafale jets, clips from unrelated airstrikes
repurposed as "evidence" of Indian civilian casualties
and false claims about captured Indian pilots. The speed
and volume of this digital propaganda reflected the
evolving nature of asymmetric warfare where narrative
disruption can be as potentas kineticaction.

To counter this, India leaned heavily on its proactive PIB
Fact Check unit—a government body established to act
as the digital firewall. The unit responded within hours,
labelling these as"Pakistan-sponsored propaganda’and
debunking at least seven major fabrications, including
miscaptioned videos of unrelated aircraft crashes and
staged images of destroyed posts that never existed.
Hashtags, such as #OperationSindoor and
#IndiaFightsTerror, were strategically used toamplify the
official narrative and monitor public sentiment.

Furthermore, the government focused on exposing the
origin and intent behind these disinformation
campaigns. The underlying motive to sow discord,
spread panic or undermine India's international
standing were also brought to light to help the public
understand the objectives of these campaigns.

In cases where the spread of harmful content was
deemed severe, the government took steps torestrict its
reach. This included banning specific online channels
and social media accounts that were identified as
primary sources of anti-India propaganda. Cyber
agencies actively monitored the digital space to detect
and remove large volumes of misinformation and fake
news.

The government's use of visual storytelling also adapted
seamlessly to social platforms. The red and gold sindoor
aesthetic—derived from the operation's
codename—was consistently deployed in Instagram
posts, YouTube thumbnails and short reels. Visually
compelling and emotionally charged, this design
strategy turned abstract military updates into
emotionally resonant content that circulated widely on
social media platforms. Short video clips of official
briefings or statements by key figures were widely
circulated. Visuals, such as maps indicating the targeted
areas (without compromising sensitive information)
and controlled footages were also used to support the
narrative. Colours in official visuals leaned towards the
national colours or hues associated with strength and
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security. Consistency in posting involved regular updates
on progress, reiteration of key messages and
engagement with supportive public comments while
addressing misinformation promptly.

For traditional media, the communication strategy
involved official press conferences led by government
and military spokespersons, ensuring a consistent flow of
verified information. Detailed statements outlining the
rationale, execution and outcomes of the operation were
provided. Consistency across all media platforms was
paramount. The core messaging—India's firm response
to terrorism, the precision of the operation, the strategic
objectives achieved and the commitment to national
security—remained uniform.

Moreover, social media was used to drive behavioral
campaigns aimed at public responsibility. Citizens
themselves were urged to become “force multipliers”in
the information battle- verify before sharing, rely on PIB
releases and report dubious content on platform tools
rather than forwarding sensational forwards. Hashtags
like #VerifyBeforeYouShare, #TrustPIB, and
#FightFakeNews trended on X and Instagram supported
by state agencies, influencers and journalists.
Participation in nationwide civil-defence mock
drills—Operation Abhyaas—on 7th May further
cemented public involvement as 244 districts simulated
blackouts, air-raid sirens and evacuations under the
Ministry of Home Affairs' guidance, reinforced phygital
readiness. These drills, reminiscent of Cold-War-era
precautions yet updated for the digital age, not only
tested systems but also conveyed calm competence and
reducedtheallure of panic.

Amid all this, India's Gen Z played a quieter yet pivotal role
in “silent communication.’ Preferring memes, encrypted
group chats and ephemeral Stories over traditional
broadcasts, they circulated satirical takes that undercut
enemy narratives and buoyed domestic morale.
Platforms like Discord, BeReal and Telegram channels
became conduits for verified updates and peer-to-peer
reassurance, bypassing the noise of mass media. Their
digital fluency and skepticism toward unvetted content
made them frontline fact-checkers in their own networks,
crucial in an age where a single viral falsehood can
outpace official corrections.

The nationalist fervor that often accompanies such
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events led to a spillover effect, where symbols or names
perceived to have a connection to Pakistan became
targets of public anger, regardless of the actual history or
ownership of the entity in question. The Karachi Bakery
issue arose in Hyderabad fueled by a surge of nationalist
sentiment that led some to view the name "Karachi' a
prominent city in Pakistan, with negativity. This sentiment
resulted in protests organized by certain right-wing
groupswhodemanded achangeinthe bakery'sname.

The owners of Karachi Bakery responded by publicly
clarifying their Indian identity and the historical context of
the bakery's name. They appealed for understanding and
support, even displaying the Indian tricolour at their
establishments as a clear statement of their national
identity. The situation also unfolded in the public sphere,
with many individuals online and in media expressing
solidarity with the bakery, highlighting its Indian heritage
and criticizing the demand for a name change as
misdirected and unfair.

Thecrisisalsorippled into the corporate sphere. Reliance's
Jio Studios filed to trademark “Operation Sindoor” for
entertainment use was viewed as a crass commercial
exploitation of a national tragedy. The speed and ferocity
of the digital backlash forced a rare corporate retreat,
accompanied by a public apology which demonstrated
how social media serves as a real-time barometer of
public sentiment and a tool for accountability in the post-
truthera.

On the contrary, the Adani Group's communication
around the reported use of their "SkyStriker" drones was a
calculated move. The group recognised this as an
opportunity to not only showcase their technological
advancements in the defense sector but also to directly
associate the brand with national security and military
SUCCESS.

The reaction of the Defence PSUs characterized by the
temporary website blackouts represented a different yet
equally strategic communication approach. By taking
down their websites, PSUs communicated a heightened
state of alert and a commitment to protect sensitive data
related to their operations, facilities and products.

Managing misinformation during a national crisis is
critical—especially for companies in essential sectors like
oil, gas, power, healthcare and food—because false
information can trigger panic and mistrust. During
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Operation Sindoor, IOCL was targeted with
misinformation about fuel shortages spread rapidly,
causing panic buying, especially in border regions like
Punjab and Jammu. The rumors threatened to disrupt
consumer behavior and critical supply chains,
prompting IOCL to quickly reassure the public of ample
fuelavailability.

For companies, whose services are tied to national
security and public confidence, maintaining
transparency, coordination with government bodies
and aggressive public reassurance are essential
strategies to keep operations stable and prevent panic-
drivendisruptions.

In case of Operation Sindoor, some like EaseMyTrip, took
a bold stance by openly calling for economic measures
such as boycotts of products from countries perceived
to be supporting adversaries, in this case, China and
Pakistan. Startups and brands in the tech and consumer
goods sectors leveraged patriotic branding and
messaging, using hashtags like #IndiaFirst and
#SaluteToSoldiers to align their corporate image with
national sentiment.

During times of national crisis—be it a military conflict,
terrorist attack or a natural disaster, companies must
adopt a communication strategy rooted in empathy,
responsibility and national solidarity. The first step in
such a strategy is activating a comprehensive Crisis
Communication Plan. This plan should involve a
dedicated internal team comprising representatives
from leadership, coommunications, HR, operations, legal
and compliance. This team should be responsible for
evaluating the situation, making real-time decisions and
ensuring that all communication—both internal and
external—is accurate, timely and aligned with the
company'svalues.

A well-managed response not only protects the
company's reputation but also strengthens its bond
with customers, employees and the wider community.
This messaging must remain apolitical and focused on
unityand support.

However, most large corporates maintained a cautious
approach, expressing support for the armed forces
while avoiding inflammatory rhetoric. Companies like
Tata Group and Reliance, with global interests and
diverse stakeholders, typically shared simple yet

impactful messages of unity and support, ensuring they
did notriskdiplomatic or reputational complications.

The most effective strategies are those that express
patriotism and solidarity without veering into
opportunism or controversy. A measured, respectful
tone that centres on national unity and support for the
armed forces tends to resonate best with the public
while safeguarding brand integrity.

Strategically, India's wartime communication during
Operation Sindoor rested on five interlocking“Cs.'Clarity:
unambiguous aims—"strikes done on only terror
infrastructure”—repeated across channels. Consistency:
uniform red and gold sindoor visuals. Culture:
harnessing Ramayana lore and sindoor symbolism to
deepen resonance. Credibility: rapid myth-busting by
PIB and corroboration by neutral observers. Calm: a
measured, non-escalatory tone underscoring restraint
eveninretaliation.

The final pillar- Calm - was perhaps the most difficult to
engineer. Despite the emotionally charged nature of the
massacre, India's official tone remained restrained.
Spokespersons emphasized targeted justice ratherthan
revenge, deliberately avoiding language that might
escalate the conflict. The decision to have the national
briefing delivered jointly by Colonel Softya Qureshi (a
Muslim officer from the Indian Army) and Wing
Commander Viyomika Singh (a Hindu officer from the
Air Force) sent a powerful visual message of religious
unity and national solidarity.

Wartime communication is among the most complex,
urgent and consequential functions of a modern state.
In the fog of conflict, accurate information becomes as
critical as ammunition and the ability to control a
narrative can determine not only public morale but
international perception and diplomatic latitude. When
a country is attacked—its civilians targeted, its values
threatened—communication becomes both sword
and shield. The India-Pakistan confrontation illustrates
how wartime communication, when executed with
strategic depth and cultural intelligence can become a
unifying force.

In a world where falsehoods go viral faster than facts, a
well-prepared communication framework can serve as
a moral compass, a psychological shield and a force
multiplier.
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ublic Relations (PR) is not merely a

tool of communication—it’s the

lifeline of human connection, the
beacon that illuminates hearts and
transforms societies. In India, PR breathes
life into stories that stir souls, unite
communities, and inspire change.
"Operation Sindoor” stands as an iconic
testament to the boundless power of
Public Relations, brilliantly showcasing its
capacity to ignite emotions, galvanize
action, and seed the vision of a Vikasit
Bharat—adeveloped and inclusive India.

The Emotional Heartbeat of PRin India

PublicRelationsin India hasalways thrived
attheintersection of tradition, culture,and
emotion. It's a tapestry woven from
threads of deep-rooted beliefs and
heartfelt stories that resonate beyond
mere logic. Effective PRis deeply personal,
touching every heart, creating bonds of
trust, and moving millions toward
collective progress. It turns campaigns
into powerful movements that redefine
national destinies.

Operation Sindoor: The Symbol of
Strengthand Unity

"Operation Sindoor” is much more than
just a PR campaign—it is a call of duty,
compassion,and national pride. Rootedin
the sacred symbolism of “Sindoor," a
symbol cherished across the Indian
landscape, this initiative tapped into the
core of Indian ethos, calling forth unity,
empowerment, and societal
transformation. It was an awakening—a
clarion call to every Indian to rise and take

ownership of the nation's journey toward
developmentand harmony.

Indian Defence Forces: Courage Under
Operation Sindoor

When terror struck the heart of India in
Pahalgam, claiming innocent lives,
Operation Sindoor became a symbol of
resilience and courage. Launched on May
7, India’s Defence Forces responded
decisively, penetrating 300 kilometers
deep into enemy territory. Led by the
steadfast leadership of Chief of Defence
Staff General Anil Chauhan, the Indian
armed forces displayed unmatched
bravery and strategic brilliance. They
targeted nine critical terrorist hubs,
notably dismantling terror networks in
Bahawalpur.

This decisive action filled every Indian
heart with immense pride. CDS Chauhan,
reflecting on the mission, emphasized the
importance of tactical precision and
strategic communication. India’s military
prowess demonstrated under Operation
Sindoor not only avenged the loss of
innocent lives but also firmly established
the nation’s resolve, seeding a powerful
narrative of strength, unity, and national
integrity.

The decision to carry out Operation
Sindoor stands as a shining example of
decisive leadership under the vision of
Honourable Prime Minister of India, Shri
Narendra Modi. His unwavering
commitment to national security and his
inspiring call for a Vikasit Bharat have
transformed the psyche of a nation. By
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placing citizen safety, development, and sovereignty at
the forefront, his leadership has not only modernized
India’'s defence capabilities butalsoinstilled in every Indian
adeep sense of trustand pride in the government’s intent
andability toact.

CraftingHopeThrough Communication

Operation Sindoor exemplified PR's unmatched ability to
craft compelling narratives that speak directly to the heart.
Through emotionally powerful stories shared via media,
digital platforms, and grassroots outreach, the initiative
moved beyond mere words—it stirred the collective
conscience, encouraging introspection and meaningful
action. The narrative of strength, unity, and determination
resonated deeply, creating ripples of change throughout
society.

PR:Bridging Hearts, Shaping Vikasit Bharat

Public Relations, through Operation Sindoor, became the
bridge connecting hearts and inspiring action toward
India’s vision of a Vikasit Bharat. It united people across
diverse backgrounds and beliefs, rallying them toward
common objectives—agender equality, social harmony,
national security, and inclusive development. It
exemplified how storytelling, rooted in emotion and
authenticity, could become the cornerstone of a nation’s
developmental aspirations.

Prime Minister Modi's clarion call for a Vikasit Bharat is not
justa slogan—itisavision that has now become the pulse
of the nation. From grassroots entrepreneurship to
defence modernization, from social reforms to global
diplomacy, his leadership has repositioned India as a
strong, self-reliant, and compassionate nation. Operation
Sindoor is a living embodiment of this vision—a moment
that united the citizens, the armed forces, and the
government under one shared purpose: the unwavering
progressand protection of Bharat.

Community EngagementandTrust

At the heart of Operation Sindoor’s success was genuine
community engagement. PR practitioners nurtured
relationships built on trust, empathy, and mutual respect.
They transformed passive observers into active
participants in India’s developmental journey, fostering
enduring bonds that transcended campaigns and
touched real lives, deeply embedding the ideals of a
progressive andinclusive nation.
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TheTangibleImpact of Operation Sindoor

The impact of Operation Sindoor was profound and
measurable. Communities across the nation awakened to
their collective potential, actively participating ininitiatives
promoting gender equality, national pride, and
communal harmony. Surveys following the campaign
noted significant shifts in societal attitudes and behaviors,
underscoring PR's extraordinary ability to influence not
just perceptions but also concrete actions, driving India
towardits vision of comprehensive development.

Lessons from Operation Sindoor foraBrighter Future

Operation Sindoor illuminated critical insights for future
PR initiatives aspiring to mold a progressive and inclusive
India:

« Emotion and Authenticity: Genuine storytelling
rooted in emotional truth resonates universally, driving
meaningful societal change.

« Cultural Resonance: Campaigns aligned with cultural
sensitivities forge deeper connections and lasting
impacts.

« Community-Centric Approach: Direct and authentic
engagement with communities fosters trust, ensuring
sustained outcomes and social cohesion.

- Strategic Clarity: Clear communication of objectives
and strategic transparency builds confidence and inspires
collective action.

TheLegacy of Operation Sindoor

Operation Sindoor’s legacy goes beyond its immediate
outcomes. It symbolizes the enduring power of Public
Relations as a transformative societal force—capable of
awakening national consciousness, inspiring collective
responsibility, and nurturing pride and unity among
millions of Indians. Itis a poignant reminder that through
genuine communication, empathy, and courage, India
canachievethe vision of aVikasit Bharat.

As India steps confidently toward the future, Operation
Sindoor remains a beacon, illuminating the path forward.
It proves unequivocally that Public Relations, when
wielded with empathy, courage, and authenticity, has the
profound power to transform hearts, unite communities,
and shape abrighter,moreinclusive,and developed India.
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Operation Sindoor- A PR Masterstroke
that Touched a Nation's Heart

R. Rajeswari lyer

Rajeswari lyer began her
media journey in 1979;
excelled in journalism and
then trailblazed through
Public Relations, becoming a
strong PR voice. Ex General
Secretary of PRSI (Hyderabad
Chapter) Rajeshwari was CEO
of a pan-India PR agency, even
partnering with Edelman PR.
She also founded the Young
Communicators Forum,
promoting equal education.
She is Director of Media, PR &
Events at Bend The Spoon
Marketing, inspiring countless
women. Keenly associated
with academic activities,
Rajeshwari curated
programmes like Bootcamp
and special lectures for
Nalanda

Students in Hyderabad.

n the canvas of Indian culture, few
symbols carry as much meaning
and deep-rooted tradition as
sindoor. This brilliant red or orange-
red vermilion powder, traditionally
applied by married Hindu women
along the parting of their hair,
transcends mere cosmetic
adornment. It is a visual marker of
marital status, imbibed with
centuries of cultural, religious, and
even scientific significance. Its
auspiciousness is not merely a
matter of belief but a deeply
ingrained aspect of identity,
representing a woman's
commitment, prosperity, and the
well-being of her husband.

The origins of sindoor can be traced
back thousands of years, with
archaeological evidence suggesting
its use even in the Harappan
civilization. Its enduring presence in
Hindu traditions speaks volumes
about its spiritual and cultural
weight. Mythologically, sindoor is
strongly associated with Goddess
Parvati, the divine consort of Lord
Shiva and the epitome of marital
devotion. By applying sindoor, a
married woman is believed to invoke
Parvati's blessings for a harmonious,
long, and prosperous married life.
Some legends also connect it to
Radha, Lord Krishna's beloved, and
Sita, Lord Rama's wife in the

Ramayana, further cementing its
sacred status. The vibrant red color
itself holds powerful symbolism in
Hinduism, representing love,
passion, fertility, energy, and
auspiciousness. Itis also linked to the
planet Mars, which is considered a
planet of good fortune in Hindu
astrology, and the Agya Chakra
(forehead chakra), believed to be the
seat of wisdom and intuition.In a
society where family and lineage
hold immense importance, this
simple mark communicates a
woman's transition from singlehood
to the sacred bond of matrimony. It's
a statement of commitment and an
affirmation of her role within her
marital family. Additionally sindoor
has medicinal properties.
Historically, it was prepared using
turmeric, lime, and other natural
ingredients, some of which were
believed to stimulate blood
circulation and possess antiseptic
qualities, promoting overall well-
being. While modern sindoor may
vary in composition, the ancient
wisdom behind its use hints at a
holistic understanding of its benefits.

In a powerful convergence of
cultural symbolism and national
sentiment, the Indian government's
"Operation Sindoor" following the
horrific Pahalgam terror attack in
April 2025 resonated deeply across
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thousands of Indian households. This was not merely
a military response, looks like From a public relations
(PR) perspective, it was a carefully crafted and highly
effective communication strategy that leveraged a
potent cultural symbol to galvanize national unity
and convey an unyielding resolve against terrorism.

The choice of the name "Operation Sindoor" was a
stroke of genius. It was deliberately chosen to evoke
the profound emotional significance of sindoor for
every Indian household. The image of Aishanya
Dwivedi, a new bride and wife of martyred soldier
Shubham Dwivedi, standing beside her husband's
body, her sindoor a poignant symbol of her shattered
future, had already ignited a wave of collective
sorrow and fury across the nation. Her grief became
the nation's grief, and the sindoor, usually a symbol of
joy and new beginnings, tragically transformed into a
marker of ultimate sacrifice.

By naming the military operation "Sindoor," the
government subtly yet powerfully linked the
national response to the personal sacrifice of
individuals. It framed the military action not just as a
strategic necessity but as a collective act of
vindication, a response to the pain and loss felt by
every Indian family who cherished the sanctity of
marriage and the lives of theirloved ones.

The name "Sindoor" instantly tapped into the
emotional core of Indian society. It wasn't abstract, it
was personal, relatable, and deeply poignant. This
emotional connection earned widespread public
support for the operation. Leveraging a symbol like
sindoor, universally understood and revered, ensured
immediate comprehension and acceptance of the
operation's purpose and justification. It
communicated strength, resolve, and a defense of
fundamental values. The operation's name brings in
a sense of collective ownership and unity. It
transcended political divides, presenting the
response as a unified national stand against terror.
The subsequent "Tiranga Yatras" and the
phenomenon of children being named "Sindoor" in
various parts of the country were direct
manifestations of this unified sentiment.
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The government effectively seized the narrative,
framing "Operation Sindoor" as a direct, principled,
and measured response to an egregious act of terror.
This proactive communication helped counter any
potential negative narratives or attempts to distort
the purpose of the military action.

Reinforcing the "New Normal', Prime Minister Modi's
subsequent addresses, emphasizing a "new normal"
in India's counter-terrorism approach, reinforced the
message that "Operation Sindoor" was not an
isolated incident buta clear statement of India's zero-
tolerance policy. This communicated deterrence not
just to perpetrators but also to international actors.
While primarily aimed at a domestic audience, the
powerful symbolism of "Operation Sindoor" also
conveyed a strong message internationally. It
highlighted India's resolve and its determination to
protect its citizens and interests, while PM Modi's
clear pushback against any third-party mediation
underscored India's self-reliance and strategic
autonomy.

The impact of "Operation Sindoor" on Indian
households was multifaceted. It provided a sense of
vindication and closure for those who mourned the
Pahalgam victims. It instilled a renewed sense of
patriotism and national pride, encouraging "Vocal for
Local" initiatives and a desire for indigenous
solutions. Most importantly, it transformed a military
action into a deeply personal and culturally resonant
event, ensuring that the message of India's
unwavering stance against terrorism touched the
hearts of millions, solidifying public trust and support
forthe government's decisive actions.

"Operation Sindoor" was a masterful exercise in
public relations, demonstrating how a profound
understanding of cultural symbols and emotional
intelligence can transform a national crisis into a
moment of collective strength and reaffirmation. It
showcased the enduring power of sindoor, not just
as a mark of marriage, but as a symbol of sacrifice,
resilience, and the unbreakable spirit of a nation.
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Pahalgam Tragedy: ‘India is Kashmir, Kashmir is India’-A
Message Loud and Clear to Reach Pakistan’s Deaf Ears

Dr Pardeep Singh Bali

Assistant Professor of
Journalism and Media Studies,
University of Jammu

he horrific and gruesome

terrorist attack in Pahalgam on

April 22, 2025, which claimed
more than 27 innocent lives, mostly
tourists, in the serene Baisaran
meadows, has evoked the trauma of
killing of minorities in Kashmir Valley,
but this time things were different. In
the early 1990s, when terrorism was
gaining ground and minorities were
being targeted by Islamic radicals in
Kashmir, the media, too, left no stone
unturned. Some Urdu newspapers
used to publish colourful threat
warnings right on their front pages. It
was a time when the poison of
terrorism had gripped Kashmir
completely and the local population
was made to believe that Pakistan
would soon bring them so-called
Azadi. The influence of Pakistan was
so much that locals used to trample
upon the Indian flag openly, wavering
Pakistani and ISIS flags, and above all
abusing India and raising pro-
Pakistani slogans, but in the recent
past, things have changed
dramatically. The efforts of Prime
Minister Narendra Modi, Home
Minister Amit Shah and most
importantly the undaunted and
unflinching approach of Lieutenant
Governor, Manoj Sinha have literally
framed a new, prosperous and happy
Kashmir,almostending the violence.

The Baisaran terrorist attack, which is
probably one of the most deadliest
civilian attacks in the region’s recent
history, asserts that Pakistan is not
happy with the absolute integration
of Kashmiris, especially Muslims with

India and the reaction against the
terrorists by locals proved that various
initiatives taken by the central
government and Lieutenant
Governorare notinvainandfutile.The
frustration of Pakistan is palpable, as
recently Kashmiri Muslims expressed
strong involvement in democratic
process by participating in
parliamentary and assembly
elections. This development reflects
their growing trust in democracy and
moving away from separatist beliefs.
Despite previous calls to avoid voting,
their high turnout accentuates this
change. This engagement has
evidently unsettled Pakistan, which
has long exploited Kashmir as a
geopolitical pawn. The Pahalgam
attack, with terrorists reportedly
targeting victims based on religion,
appears to be a desperate attempt to
undermine this progress and paint
Kashmiri Muslims as complicit in
violence. Yet, the locals’ unequivocal
condemnation has thwarted this
narrative, exposing Pakistan's
insecurities and its reliance on
Kashmiris as “cannon fodder” for its
proxy war.

For the first time in seven decades,
Kashmiri Muslims have openly waved
the Indian tricolor, condemned
terrorism, and directly held Pakistan
accountable, challenging long-
standing narratives and offering a
glimpse of a transformed Kashmir. It
won't be perhaps wrong to say that
the massacre, claimed by The
Resistance Front (TRF), an offshoot of
Pakistan-based Lashkar-e-Taiba, was a
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calculated strike aimed at shattering the fragile peace
and burgeoning tourism industry in Kashmir. Yet, in
the aftermath of this tragedy, an unprecedented
response from Kashmiri locals has emerged, signaling
a profound shift in the region’s socio-political
landscape. Moreover, for the first time, the media of
Kashmir, especially newspapers, understood their
responsibility and expressed solidarity and mourning,
as several leading Kashmiri newspapers printed their
front pages entirely black, to protest the Pahalgam
massacre. English and Urdu dailies, including Greater
Kashmir, Rising Kashmir, Kashmir Uzma, Aftab, and
Taimeel Irshad, set aside their usual formats, opting for
black backgrounds with bold headlines in white or
red. This unified editorial blackout, the first of its kind

in recent memory, was a powerful public display of
grief and a call for accountability, symbolizing the
collective sorrow of Kashmir.

Apart from the media, the civil society and locals
across the Kashmir Valley, from all walks of
life—shikara owners, ponywallahs, traders, and
religious leaders—have united in their
condemnation of the attack. Mosques across Jammu
and Kashmir echoed with sermons denouncing the
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killings as “inhuman” and contrary to Islamic
teachings, with imams praying for the victims and
demanding justice. Protests erupted in Srinagar and
beyond, with Kashmiris holding the Indian flag aloft, a
powerful symbol of their alignment with the nation
and rejection of terrorism. Former Chief Minister
Ghulam Nabi Azad noted, “Every Kashmiri,
irrespective of religion, is abusing Pakistan and their
nefarious activities,” underscoring the depth of local
outrage.

| claimed that the reaction of local Kashmiri Muslims
towards the Pahalgam incident is different, never
seen before, which indicates that the reaction is
beyond any economical loss. The current response

starkly contrasts with

S past incidents, such as

the 2000
Chittisinghpora
massacre, where 36
Sikhs were killed by
terrorists. While that
tragedy also sparked
grief, it did not see
Kashmiris publicly
rallying with the tricolor
or explicitly blaming
Pakistan in such a
unified manner. The
reaction of local
. Muslims towards
-~ ‘discriminate’ firing on
innocent tourists in
== Pahalgam dismantles

- the narrative that local
support sustains
© terrorism in Kashmir.

Instead, Kashmiris were
among the first to rush to the aid of victims, risking
their lives to evacuate the wounded and assist
security forces, leading to the death of one. Local
ponywallahs, who rely on tourism for their livelihood,
exemplified this spirit, prioritizing the safety of tourists
overtheirown.

As | said earlier, the unprecedented public response
reflects a broader transformation in the Kashmiri
psyche, shaped by the policies of Prime Minister
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Narendra Modi, Home Minister Amit Shah and
Lieutenant Governor Manoj Sinha. Since the
abrogation of Article 370 in 2019, the Indian
government has pursued a multi-pronged approach
to integrate Jammu and Kashmir, emphasizing
development, security, and political engagement.
The region has witnessed record tourist arrivals—2.3
crorein 2024 alone—bolstered by relative peace and
infrastructure development.

Sinha's administration has prioritized grassroots
governance, ensuring that development reaches
remote areas while maintaining a firm stance against
terrorism. Some media reports suggest that until the
attack, Jammu & Kashmir's economic trajectory had
been robust. The region'’s real GSDP for 2024-25 was
projected to grow at 7.06%, with a nominal GSDP
estimated at Rs 2.65 lakh crore—a reflection of
consistent momentum. Between 2019 and 2025, the
Union Territory clocked a compound annual growth
rate of 4.89%, while per capita income was expected
to touch Rs 1,54,703 in FY25, up 10.6% year-on-year.
Much of this growth was underpinned by relative
stability.

Terrorincidents had plunged from 228in 2018 to just
46 in 2023—a nearly 99% decline. It was this peace
dividend that fuelled investment, tourism, and a
renewed economic narrative. The Pahalgam
massacre has dealt a severe blow to Kashmir’s
tourism industry and this setback threatens to
unravel years of efforts by the Delhi government and
Sinha's administration to project Kashmir as a safe
and vibrantdestination.

However, the response of local Kashmiris, especially
their anti-Pakistan and anti-terrorist stance makes it
clear that they want to be part of this progress
initiated by Prime Minister and Lieutenant Governor.
The shutdown of the Kashmir Valley in protest
against the attack—the first in 35 years—reflects a
collective resolve to protect their economic and
cultural lifeline. Protesters’ slogans, such as “Tourists
are our lives” and “Stop killing innocents,” resonate
with a vision of a peaceful, prosperous Kashmir. This
sentiment aligns with Modi's vow to pursue the
perpetrators“to the ends of the earth, reinforcing the
government’s commitment tojustice and security.

Meanwhile, there are certain stray voices that are
demanding total boycott of Kashmir as a tourist
destination, maintaining that an attractive
landscape cannot outweigh security concerns.
However, such an idea would certainly play into
Pakistan's hands, authorizing its nefarious designs to
keep Kashmiris away from India, which would further
escalate the destabilization of its economy. Any such
attempt would only harm the local population of
Kashmir, especially ponywallahs, shikara owners,
tour operators and local guides, who have been time
and again acknowledged by the tourists for their
hospitality and warm gestures. Moreover, all the
work, efforts and success attained by the policies of
Narendra Modi and Manoj Sinha shall be
undermined, who have been promoting a sense of
national belonging among Kashmiris, which was
visible during protests against Pakistan sponsored
terroristattackin pahalgam.

The only possible way-out, if not solution, is to
embrace Kashmir, which shall act as an antidote to
the ugly agenda of Pakistan. It becomes imperative
upon all the citizens of this great country to support
the tourism industry, even in the face of tragedy, so
thatit can send a loud and clear message to Pakistan
that'India is Kashmir and Kashmir is India’ Time is to
beef up the security measures, as Manoj Sinha has
time and again vowed, while ensuring that tourists
feel safetoreturn.

The condemnation of the international community,
from leaders like US President Donald Trump and
Israeli Prime Minister Benjamin Netanyahu, not only
strengthens India’s position to counter cross-border
terrorism, but also exposes Terrorist country Pakistan
at the International forum. Moreover, the sight of
Kashmiri Muslims waving the tricolor and
denouncing Pakistan marks a historic turning point,
challenging decades-old stereotypes and affirming
their stake in India's future. As the nation rallies
behind its crown jewel, Kashmir stands ready to
welcome the world, proving that its spirit cannot be
broken by terror. The path forward lies not in boycott
but in belief—in Kashmir's people, its potential, and
its place as the beating heart of India.
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PRSI and
AKOS Sign
Mol to
Strengthen
India-Russia
Tiesin
Public
Relations

i

n a significant step towards enhancing international

cooperationinthe field of public relations, the Public

Relations Society of India (PRSI) and the Russian
Communication Consultancies Association (AKOS)
have signed a Memorandum of Understanding (MoU)
to promote mutual collaboration, knowledge sharing,
and professional exchange between the two
countries.

The MoU was officially signed on 21st June 2025 by Dr.
Ajit Pathak, National President of PRSI, and Mr. Andrey
Lapshov, Chairman of AKOS, during a formal ceremony
held in New Delhi. The event was witnessed by Ms.
Anna Talanina, Deputy Head of the International
Committee of AKOS, and Dr. P. L. K. Murthy, Secretary
General of PRSI, along with other dignitaries and
professionals from both organizations.

The agreement lays the foundation for a robust
framework of cooperation with four key objectives:

Cross-border learning through joint seminars,
webinars,and professional exchange programs

Collaboration on research and development in
emerging communication strategies, particularly in
digital and crisis public relations
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Promotion of ethical standards and best practices in
the public relations profession across both nations

Fostering people-to-people ties through cultural,
business, and educational initiatives supported by PR
professionals

Speaking on the occasion, Dr. Ajit Pathak stated, “India
and Russia have long shared a bond of friendship. This
agreement between PRSI and AKOS is a natural
extension of that relationship, as we now move to
inspire excellence and cooperation in public relations
attheglobal level!

Echoing this sentiment, Mr. Andrey Lapshov added,
"Public relations is key to international understanding.
We are proud to partner with PRSI and look forward to
meaningful collaboration that enhances our shared
professional values!

With PRSI representing 23 Chapters across India and
AKOS comprising 27 leading consultancies in Russia,
the partnership is poised to create lasting impact,
reinforcing a spirit of goodwill, strategic cooperation,
and professional solidarity between the Indian and
Russian public relations communities.
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Dr. Ajit Pathak Re-Elected as National President
of PRSI for Historic 11th Term

.’.' o«

n a momentous development for India’s public

relations fraternity, Dr. Ajit Pathak has been re-

elected as the National President of the Public
Relations Society of India (PRSI) for the 2025-2027
term. The announcement was officially made by
Election Officer Subhash Sood following the National
Executive elections held during PRSI's Annual General
Meeting and National Council Meeting in New Delhi
on Saturday, 21st June 2025.

This re-election marks Dr. Pathak's unprecedented
11th consecutive term as the head of PRSI—an
exceptional feat reflecting the enduring trust and
confidence placed in his leadership by members
acrossthe nation.

A stalwart in the field of communication, Dr. Pathak
holds the distinction of being India’s first doctorate in
Public Relations. His illustrious career includes serving
as General Manager at Indian QOil Corporation and
holding significant international roles, such as
Secretary of the Global Alliance for Public Relationsand
Communication Management and Board Member of
theInternational Public Relations Association (IPRA).

Dr. Pathak's leadership has consistently elevated PRSI's
stature on national and global platforms. His recent
recognition with the “Most Inspiring Leader Award” at
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the India Association Congress held in Gurugram
underscores his impactful contributions to
professional associations. The award ceremony,
attended by over 300 associations across sectors,
celebrated exemplary leadership in fostering
organizational relevance and growth.

Under Dr. Pathak’s visionary leadership, PRSI has
positioned public relations as a strategic management
function, emphasizing ethics, education, and
engagement in a fast-evolving communication
landscape. His re-election heralds continuity in
thought leadership and a renewed commitment to
advancing the profession in the face of global
challenges.

National Executive (2025-2027):

Dr. Ajit Pathak — President
Dr.P.L.K.Murthy —Secretary General
Dilip Chauhan - Secretary-Treasurer
Narendra Mehta —Vice President (North)
M. S.Mazumdar —Vice President (East)
S.P.Singh —Vice President (West)
U.S.Sarma —Vice President (South)
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PRSI Chennai Chapter Hosts Engaging Session
on Technology’s Influence in Public Relations

SKVER?

he Public Relations Society of India (PRSI),

Chennai Chapter, recently organized an

insightful session titled “The Influence of
Technology in Public Relations” at Hotel Savera,
Chennai. The event brought together communication
professionals, media educators, and industry veterans,
featuring Mr. Datuk P. Kamalanathan, Chairman of the
Public Relations Practitioners Society and former
Deputy Minister of Education, Malaysia, as the keynote
speaker.

QRUM FOR

The session commenced with the rendition of the
Tamil Thai Vaazhthu, setting a respectful and cultural
tone. Mr. Ramkumar Singaram, President of PRSI
Chennai Chapter, welcomed the gathering, followed
by announcements from Dr. N. Raja, Secretary. Dr. S.
Shridevi, Treasurer, introduced the guest of honour,
highlighting his illustrious career and global
contributions to publiccommunication.

Mr.Kamalanathan, a seasoned Malaysian politician and
public relations expert, delivered acompelling keynote
address that explored the changing landscape of
public relations in the digital era. Drawing from his
extensive political and administrative experience, he
emphasized the critical role PR plays in political
communication, publicimage management, and crisis
response.

He underlined the importance of audience feedbackin
shaping communication strategies and pointed out
that technology—especially social media—has
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redefined the speed and reach of modern PR. He spoke
at length about how digital tools like artificial
intelligence and data analytics are enabling more
targeted, efficient, and interactive communication
between organizations and the public.

Using global examples, including a case study from
Spain, Mr. Kamalanathan illustrated how technology is
driving innovation in public relations—from real-time
public engagement to the integration of augmented
reality in campaigns. He discussed the growing need
for PR professionals to adapt to these evolving tools
while maintaining authenticity and ethical standards.

The address concluded with reflections on the future
of PR, acknowledging both the opportunities and
challenges faced by communication professionals in a
tech-driven world. His insights were particularly well-
received by attendees, many of whom were seasoned
professionals from across the communication
landscape.

Mr. Kamalanathan was felicitated for his contributions
to public relations and international collaboration. Dr.
N. Raja offered a formal vote of thanks, expressing
gratitude on behalf of PRSI Chennai for the enriching
discourse.

The session witnessed the enthusiastic participation of
over 21 professionals and journalists, marking another
successful chapter in PRSI Chennai's efforts to foster
dialogue on contemporary communication trends.
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PRSI Chennai Chapter Hosts Webinar on Word-of-Mouth
Marketing with Outlier Marketer Pravin Shekar

Dr. Sambath RD
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EMOTIONAL CONNECT

he Public Relations Society of India (PRSI),
Chennai Chapter, organized a state-level
webinar on the topic "How to Engineer Word of
Mouth for Growth through Referrals” on Thursday
evening. The insightful session was led by renowned
Outlier Marketer and global storyteller, Mr. Pravin

Shekar.

The virtual event commenced at 6:30 PM with a warm
welcome address delivered by Dr. Raja, Secretary of
PRSI Chennai Chapter. Following this, Mr. Ramkumar
Singaram, President, provided an introduction to PRSI
and its ongoing initiatives. At 6:33 PM, Dr. Shridevi,
Treasurer, formally introduced the chief guest, Mr.
Pravin Shekar, setting the stage for the keynote session
that began promptly at 7:00 PM.

Mr. Shekar, a parallel entrepreneur and a recognized
figure in the field of unconventional marketing,
captivated the audience with his dynamic
presentation. He emphasized the power of effective
communication and the critical role it plays in word-
of-mouth marketing. Using the principles of “Create,
Curate, and Collaborate,” he explained how

professionals and businesses can engineer referrals for
sustained growth.

He further elaborated on the four key pillars of
impactful messaging—remarkability, relevance,
reasonability, and repeatability—underscoring how
these can leave a lasting imprint on the audience. A
notable highlight of the session was the case study of
the Kovai Pazhamudircholai's owner, illustrating
grassroots marketing and the significance of
communication seeding.

Mr. Shekar also referenced best-selling books as
examples of successful communication strategies and
encouraged participants to think like
outliers—innovative, bold, and results-driven.

A total of 75 participants joined the webinar, with 67
attending via Zoomand 8 watching through YouTube,
representing various regions across India.

The session concluded with an engaging interaction,
leaving participants with actionable insights and
inspiration to harness the power of referrals for
business and professional growth.
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PR Is Dead. Long Live Public Trust

Soumyaijit Mahapatra

Soumyajit Mahapatra is a
prominent figure in India’s
public relations landscape. As
Chairperson of the PRSI Kolkata
Chapter, he brings years of
hands-on experience in
corporate communication,
messaging, and brand strategy.
Honoured with awards like the
PRSI Leadership Award and
recognised repeatedly for his
leadership, he blends technical
insight with a clear
understanding of audience
engagement. In his advisory role
at iCommunications,
Mahapatra helps shape
communication strategies that
reflect each client’s unique vision
and needs—always with a
practical, people-centred
approach.
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n an era overwhelmed by content,

clicks, and constant communication,

Public Relations hasn't vanished—it
has evolved. It's no longer about
managing perceptions. It's about
cultivating trust.

PR today isn't about spin or
manipulation. It's about responsibility.
Trust has become the core
currency—and the best PR practitioners
are earning it through transparency,
empathy,and data-driven clarity.

From Spin Control to Trust Equity

Modern audiences are too informed to
be fooled by polish or posturing. They
expect truth—and know how to spot
theabsenceofit.

PR is no longer just about controlling
narratives. It's about accountability to
customers, employees, and
communities.

Gone are the days when media
coverage alone defined success. Today,
real-time sentiment tracking, agile
storytelling, and alignment across
departments have taken center stage.
Public Relations has evolved from a
siloed function into a core part of
strategy across product, marketing, HR,
and leadership.

Purpose as Compass—Not
Campaign

Brand purpose is no longer a marketing
slogan—it's a north star that must
inform every decision and interaction.
Inconsistent messaging or half-hearted
posturing can erode years of goodwill in

amoment.

In 2025, purpose is not optional. It's the
foundation of publicrelevance.

When brands misstep—and they
will—the correct response isn't spin, but
transparency, accountability, and timely
action. The modern PR response begins
with listening, not deflection.

The New PR Professional: Data-
Literate, Emotionally Fluent

Today’s most effective communicators
combine quantitative insights with
qualitative understanding.

Dashboards and analytics offer
direction—but they don't build human
connection. Emotional intelligence and
sincere communication do. The future
of PR belongs to professionals who can
interpret data and also connect with
peopleonahumanlevel.

Crisis Communications Reimagined:
Preparedness Over Control

Crisis PR is no longer about silencing
stories or stalling news cycles. It's about
being prepared.

The most impactful responses are
authentic, timely, and human—not
legalistic or overly rehearsed. Clear
protocols, empowered spokespersons,
and intuitive judgment about when to
speak and when to stay silent are now
critical parts of crisis readiness.

Global Case Studies: Trustin Practice

Around the world, brands are adapting
to this new reality through bold, values-
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led approaches. These standout cases show how
authentic engagement and transparency build real
credibility:

Astronomer:
Reframing Crisis with Humor

After aviralincident at a Coldplay concert, the tech brand
sidestepped a traditional apology. Instead, it launched a
self-aware campaign featuring Gwyneth Paltrow and
Ryan Reynolds’ agency, using humor to reframe the
conversationand move forward.

Steve Madden & FKA Haeckels:
Radical Transparency Builds Equity

Steve Madden saw a rise in investor trust after candidly
acknowledging past missteps. FKA Haeckels went a step
further—sharing internal decision-making and pricing
breakdowns with the public. The result: increased loyalty
andengagement.

Vita Coco:
Community Over Celebrities

Replacing traditional influencer campaigns, Vita Coco
activated a vending machine in NYC, offering free
samples of its new product. No hashtags. No contracts.
Justreal peopleand real buzz.

Patagonia &Lego:
PurposeinDaily Practice

Patagonia’s 2022 move to transfer ownership to a climate
nonprofit remains alandmarkin brand ethics. Meanwhile,
Lego continues to embed diversity and inclusion into its
products through meaningful, consistent design
decisions—notjust PR statements.

Seven Trends Redefining Public Relations

The transformation of PR is being driven by both
technological advancement and cultural expectation.
Here are seven forces shaping the next era of the
profession:

Expert Corner

Al-Powered Listening

Real-time sentiment analysis helps anticipate issues and
actbeforetheyescalate.

Hyper-Personalized Messaging

Targeted storytelling enables brands to connect with
nicheaudiencesin meaningful ways.

Integrated Storytelling

Consistency across all touchpoints—press, social,
product,and support—is now essential.

Radical Transparency

Audiences respect honesty—even when it's
uncomfortable. Authenticityisthe new strategy.

Real-Time HumanResponses

In moments of crisis, speed and sincerity matter more
than scripted perfection.

Community-Led Engagements

The shiftis away from celebrities and toward peer-driven
movementsand grassroots activation.

Values-Driven Consistency

Brands like Dove, Lego, and Patagonia continue to lead by
living their mission every day—not just promotingiit.

Notthe End of PR—The End of Pretending

Traditional PR—the kind that polished messages,
controlled the press, and stayed on script—is fading fast.
Inits place is something farmore meaningful.

Public Relationsisbecomingadisciplinerooted intruth.In
consistency. In trust. The professionals who thrive in this
new landscape won't be those who shout the loudest,
but those who listen the best—and speak when they've
earnedtherighttobe heard.

Thefuture of PRisn'tcoming.It'salready here.
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World PR Day

I\

PRSI Bhubcmeswclr celebrates World PR Day 2025
N~

WORLD PR DAY &
Meet Up

he Bhubaneswar Chapter of the Public Relations

Society of India (PRSI) celebrated World Public

Relations Day 2025 with an interactive and
thought-provoking session on this year's global theme
— "Building Bridges, Navigating Polarisation. The event,
held at the Press Club of Odisha, brought together public
relations practitioners, communication professionals,
and members of academia to reflect on the evolving role
of PR in fostering unity and trust in an increasingly
divided world.

The keynote address was delivered by Dr. Debilal
Mishra of Ravenshaw University, who provided an in-
depth interpretation of the theme, tracing the ethical
and strategic responsibilities of PR professionals in the
current social and political climate. He emphasized
that the core objective of public relations must be
rooted in positive intention, and that the profession
requires a harmonious combination of
communication skills, behavioral insight, research
aptitude, and situational awareness.

Dr.Mishra highlighted the global decline in public trust
and posed a critical question: Can public relations help
rebuild what society has lost? He outlined three
foundational pillars of trust in PR—positive intent,
honest communication, and responsible
behavior—and argued that effective communication
leads to understanding, which in turn fosters trust and
societal acceptance. “Communication aimed at public
understanding should be our north star. Once we

achieve that, evaluation becomes key to measuring
effectiveness,’he noted.

In his welcome address, Sudhi Ranjan Mishra,
Chairman of PRSI Bhubaneswar Chapter, stressed the
significance of World PR Day and the indispensablerole
of PR professionals in shaping narratives across
organizations, institutions, and governments. Chapter
Secretary Krushna Chandra Mahapatra curated the
eventand delivered the vote of thanks, acknowledging
the contributions of members and reaffirming the
chapter’'s commitment to ethical, strategic
communication.

The event also included a formal welcome to newly
inducted members and the felicitation of long-serving
members for their sustained contributions to the field
of publicrelations.

World Public Relations Day, observed globally on July
16, commemorates the legacy of Ivy Lee, often
regarded as the father of modern PR. The day
recognizes the transformative impact of public
relations in promoting truth, building mutual
understanding, and bridging divides in an
interconnected world.

With reflective discussions and a reaffirmation of core
values, the Bhubaneswar Chapter’s observance of
World PR Day 2025 served as a timely reminder of the
profession’s power and responsibility in today’s
polarized communication landscape.
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