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Dear Public Relations Colleagues,
Greetings for the National Public Relations Day !

Public Relations Society of India celebrates April 21st as the National
Public Relations Day to re-dedicate ourselves for strengthening the
profession of Public Relations and communication. There is a sustained
need to upgrade and update the quality of public relations in the
country and also voice the issues of concern for PR . The Public Relations
Society of India (PRSI) was established in 1958 to promote and
strengthen Public Relations as a profession by taking-up professional
development programmes, training, workshops ,Seminars, Awards and
programmes for PR and Mass communication students.

The Indian PR professionals met for the first time in New Delhi at the 1st All

India Public Relations Conference on April 21, 1968. Code of Ethics for PR

profession was also adopted at this
Conference, marking the beginning
of professional public relations in
India . In 1986, April 21 was declared
as the National PR Day to celebrate
the historic milestones of the Public
Relations profession.

India is the largest democracy of the
world ; the constitution of India is the
longest written national constitution
which declares India to be a
sovereign, socialist, secular, and




democratic republic. It establishes the framework that defines the
fundamental political system, structure, procedures, powers and
responsibilities of the government institutions and that of the citizens.
Fundamental rights are the basic privileges granted to the citizens while
directive principles define duties of the citizens. Democracy is built on
three key pillars that work together to ensure its functioning — Legislature,
Executive, Judiciary; Media is respected as the fourth pillar.

1. Legislature: The law-making body, composed of elected
representatives, that frames policies and laws for the country.

2. Executive: The government branch responsible for
implementing laws and policies, headed by the Prime Minister
or President.

3. Judiciary: The independent judicial system that interprets laws,
ensures justice, and protects citizens' rights.

4, Media: The fourth estate, responsible for disseminating
information, holding fthose in power accountable, and
promoting fransparency.

These pillars ensure accountability, representation, and checks on
power, upholding democratic values.

Democracy is not just as a political system but is a spiritual imperative
based on equality, freedom, values , education and a vision fo become
nation’s strength.

Theme proposed for National PR Day is “ Public Relations : Fifth Piller of
Democracy “, through which we wish to collectively loud the role of
Public Relations as the fifth Pillar of the democracy. Proposed theme wiill
showcase the balancing role of PR in building trust between the various
stakeholders of the democracy and work towards a stronger nation.
While the Public Relations practitioners build bridges of trust, they also
work as the social scientists to effectively understand the sentiments,
aspirations and perceptions of the various target audiences, it also works
to communicate the programmes and achievements of the
governments or the organisations.

The Public Relations Society of India, working with commitment since
1958 to promote the recognition of public relations as a profession has



over 25 chapters and over 5000 members, has been instrumental in
shaping the public relations landscape in India, with greater association
of youth and International Institutions.

We have meaningful association with the International Public Relations
Association and the Global Alliance of Public Relations and
Communication Management.

While we have chosen all government programmes as the themes of
our All India Public Relations Conferences and other campaigns, PRSI
has to its credit campaigns like Media Transparency drive, Unity India
drive, Anti-terrorism movement , Ethics in political communications and
Voters’ awareness drive , Salutations to Indian Armed Forces, One
Nation. One Agenda. One Voice and Building Trust : Role of PR and
Sanatan Bharat.

Themes chosen for our recent All India Public Relations Conferences :

Sab Ka Saath : Sab Ka Vikas : Jaipur

Make in India : Ahnmedabad

Young India & Communication Revolution : Kolkata
Emerging India : Smart Cities-Smart Communication ;

Vishakhapatnam.

- Himalaya and Ganga - Pride of the Nation : Converting
Challenges to Opportunities through effective Public Relations :
Dehradun

- Aatmanirbhar Bharat : Role of Public Relations : Bhopal

- G 20 : Showcasing Indian Values and the emerging India to the
World : Opportunities for Public Relations

- National Values: International Competencies - Role of Public

Relations
Empowering Growth. Preserving Roots- The Public Relations Vision
for 2047

In 2005 when Right to Information was introduced, PRSI was the first
organisation to extend professional support to the Central Information
Commission to create awareness on RTI and its power to empower the
citizens. CIC Conducted a workshop for the National council members
of PRSI in June 2007 .Advertising campaign, posters, jingles and skit
competitions for Mass Communication and Public Relations students
were also organized by the Society. It was honour for the PRSI to
organise media meets of CIC at different states and platformes.



In early 2020, when the COVID-19 epidemic started threatening human
lives , everyone was scared and there was an urgent need to make our
people aware of the basic precautions to avoid Corona. Appreciating
the need for this awareness, Public Relations Society of India exhibited its
best to create a positive wave to eliminate Corona from India by
making people aware and enlightened. Out-of-box efforts were
required to do this Public Relations activity without the physical
involvement with Public. Our Chapters across the country took the
challenge head-on and got engaged in creating awareness posters
and campaigns through social media, distribution of supporting aids to
the medical staff and police, organising webinars and even humble
efforts of collecting funds to support the government.

Besides organising value added virtual programmes, PRSI organised
competitions for students, Mass Communication teachers and school
children. The rich traditions of PRSI National Awards and the All India
Public Relations Conference were maintained through virtual platforms.
Even Poetry and Cultural events were organised to break the sadness of
the Covid impact. PRSI had the honour to salute Corona warriors for their
brave conftributions with Pride of India Award for the brave Corona Fight.

PRSI launched the *Vijayi Bharat Abhiyan* on 4th July, 2020 with the firm
belief that India will re-define the economic development, global
business and inclusive growth based on our traditional treasure of
knowledge, innovation and creativity after we win over Corona. With
the movement of ‘Aatmnirbhar Bharat’ and ‘Make in India”. India will be
on top of the world. This Abhiyan was flagged-off by Dr Ramesh
Pokhriyal “Nishank”, the then Union HRD Minister.

Considering the Covid environment PRSI organised a 15 day long All
India PR-Mass Communication Orientation Programme for Students from
Ist Oct to 15th Oct , 2021 presenting best of the Academicians and
professionals to the students who were pursuing Public Relations,
Journalism and Mass Communication courses.

Every profession earns respect with the power and opportunities of
research; with a mission to encourage youth to take up Ph.Ds in Public
Relations, PRSI has launched a promotional scheme. Every student
earning doctorate in PR is honoured at the All India Public Relations
Conference, decorated with free life membership and a cash award of
Rs 11,000/-.



India is a significant player globally in terms of economy, consumer
power, Information Technology developments, defence capabilities and
above all visionary leadership of Prime Minister, Shri Narendra Modi. India
is expected to grow between 6.4% and 6.7% in FY26, driven by domestic
demand, a young and tech-adaptive workforce, and government
policy support. India’s IT sector is expected to cross $245 billion, growing
at an annual rate of 8.4%. The sector is projected to reach $350 billion by
2026. The Indian military is ranked as the fourth most-powerful in the
world and the country aims to reach $3 lakh crore in defence
production by 2029, with a focus on self-reliance and indigenous
manufacturing. The government is promoting skill development,
innovation and entrepreneurship through initiatives like the “Make in
India”. All these developments give the country a great hope and the
Public Relations Industry of the country has to make significant
contributions to take India to the next level of development. This is the
Amrit Kaal of India and by 2047, 140 million Indians aspire to see India as
the developed nation.

Nalanda, Public Relations Society of India Students’ Forum has been
created to promote Industry Academia interface and prepare the next
generation of PR and Communication industry in India with more
empowerment and skill development. Nalanda -Public Relations Society
of India Students’ Forums are being created by PRSI chapters in the
University / Institute Campuses. .Theses Forums will enhance a public
relations role and commitment for the nation.

Public Relations also realises its increasing responsibilities for effective use
of social media and Artificial Intelligence. There is an urgent need to act
to control unethical use of the technology which may harm the social
and political structure of the country. There are so may positive gains out
of Al which can change country. We are committed to convert all
challenges to opportunities.

Public Relations of the country is geared up to shoulder greater
responsibility to create bridges of trust to strengthen the democracy and
take the Bharat 2047 to the new height of respect in the world.

Give the professional recognition to Public Relations : Public Relations will

build the democracy stronger and showcase to the world , the power of
Indian values , fraditions and that of emerging India.

Bt



Ofecicp Ro1eT TS 3% sisdar

1. 37Sild UTed
AT 3remel
TS ST e &t Qe

Ufeeis ReTe=T TTset 31T% §fsar (PRSI) 21 3d & g sHAUS fGad' & B9 § FATC! 8,
qTfes &7 SIS 3R TGR & 9 BT ASTgd S & fo1Q T BT JAGAGT B b | & H SHATD
T TUTET BT TER T 3R 3 AP T BT TTAR S 8, T & SIHUD (PR) F I8 564
Hel & foiv Y 317arst 35T SRed! 21 Ufecies Refea HTeet 31T sfear (PRSI) T TuAT 1958 |
ST Y U Ul b AR TR FeldT & TR HTgd s &b 3827 F bl 7S 2ff | gHb feig 92l faerg
BRIEH, UfIevT, BrRITAT, IR, [BR 3R RS daT FER & BHt & oy faom
BRIHH AT fby Td £

HRAT SHAUS J9IaR Ugdl gR 21 310, 1968 &1 A8 fioott ¥ 3MAISId 'WoM 31f¥el YR
SHEUS IHE | U 1 fiel 1 39T IHad | SA9Ud U9 & ey 3R dfgdr (Code of
Ethics) @1 Y 31911 T 2T, fo9Y YRA # UQaR SHEYS Pl BT bl Alg 3@t I 1986 #,
SR U Y g7 VT 3udfeaal iR ygma) &1 S7e7 T & faw 21 31 B AR SHgudh
fa gifvd fasar

YRd gMHAT BT Fad F8T dllbdd &; WRA BT HIAHTT GHAT BT Had ol feifed Isciar au™ g, i
WRd BT Yo AWy, THTSTAIE, YH{ARUST 3R diemdifHd TURTSY fSd oRdT &1 I8 Yo 4T graT dar
AT & ST &1 T AT AT a=el, TeHT, BRIYUITE!, T TRBRT HRATAT 3R ARST &
HIPRT T B! BT TRHTNT al &1 'Aifeids TIBR' ATTRBT BT 9T giAam! ffoeR &,
Stafe Hifd e fAgia AmRe! & wdeal 1 afiTfd &Xd &1 @rbdd diF §@ Wl IR et
BT 2 ST 58 YARs HATA bl AR B P fT fHeT B1H PBd & — fauriiesr, Briurfeier
3R =TT ciepT; HifSAT BT 58k A1 W & BY H FHMH U &

1. fufien: a8 &g o aret der 2, o g ge ufafifa enfie 81 €, 3k 5 o1 o fag
Tt T T ST 1

2. BIIUTICIPT: Tg AIBR bl I AT 2 i1 BT 3R AT BT o] A &b feiy fSrHER gl
; BT Aqcd FUTTHAT AT ISl B &



3. UG UZ Ueb W= AT HUTeHl & SiT Il ol TGN el 2, =T G Bt
2, 3R AR & AUBRT BT I8 Bt &

4. Tifam: gt T, S THSBR! S, TdT § 3 AN B! TaTEeE SexM 3R TRfRIAT B gerar
& foig foR1eR 21

J W STarace!, Tfaffea 3R Far w fFeEer gAfeda & €, 3R Abdifie el Bl a91¢ I@d
21 dipdd (% b IS HawT &l 8, dics I FHMAN, Tdsdl, Jedl, felem 3R Isg hi
dTehd g b REBIUT W TUTRA eb ATedTfcH 37farddr 2|

I PR feaq & faw wrarfdd s @ “SiHuds: @idba T Uladl Tv”, foge Aregd I ex
ATfEh B A SIS B AT BT dAldds b UTad TH & BY § SRR &7 F Tgd BT d1ed 2
wRaTfad fawa deds & fafi= faure! & @ faeam g9 3R Te veigd It HI & # sm
B H PR P TgeBRT fFBT BT Tafld B STET Y 3R SIS YR fIeary & Jg 9414 €,
g I IrTfoids dATMHD] &6 B9 H WY &Y BId © drfds f[ai=T @ferd aefe! dl uTaAran, 3masiaman 3R
YROTTA BT TTET 1 T JHET ST Tdb; I8 WRBRI AT JISAT &b BrRIhHl 3R 3udfedl & Iufed
P BT M BTH BT 8

Ufectes Reteg JTsel 31T $f3am, S 1958 F SHAUS BT U U9 & U § A=Al fda™ & fag
Tfdagadr & T1ef BT B I8! &, b 25 F 31feieh 3T (chapters) 31R 5000 ¥ 31ftid TexT §; 399
gar3il 3R AR TR & 1Ll 37fdies JSTa &b H1Y, HRA | SUD P TRGT Pl 3THBR & |
Hecqut YfAeT fTS 21

SHRT RIS S9db T (International Public Relations Association) 31R SH-Ud 3R TOR
UgYd & dfedd Te§ud (Global Alliance of Public Relations and Communication
Management) & &1/ H1efes S[eTd &

STEl BHY 3T 3@ YR SHEYs e 3R 3 1fiam) & fawal & ®9 § 3 IRt
FTRIGAT BT AT B, g8 PRSI & @Id H Hifear urafefar 3™, Yadt YRA 1M, 31Tdearg
RN 3TTeYeH, IoHIfde JaR § Afdewdr 31R Tdardr STTRedaT 3T, YRATT GRA el T 75,
U I-UP Qolgl-Ueb 3TdTe], faeary &1 fAnfor: PR &6 yfiesr 3R FATdT HRA S 319 i
oMA &1 EHR B & 371cT R STAEYS HRierH] & feiv g Y fawa:

- 9P A1Y: GBI [dH: SR

S © R ) 23| M FL A S [

- gaT ¥Rd 3R IR pifd: Pladbrar

- 3WRATYRA: WE AR-TATE FR; e mamomT

- fEATer 3R T - IS BT ARG YT STARIUD & AT H I FANGAT Bl STaRRT W daa T aTgT
- TAMMR YRA: SHEYS BT AP HaTd

- G 20: ¥R gl 3R 3WRd YR BT gHAT & HTHA TR BRAT: STHHUD b foi§ 37aR

- fdoT BT Gerer ST, STel Bl TRfeid I - 2047 & fiT S¥UD Bl aRebed T



2005 ® S1g GAT BT AfTBR (RTI) @1 fasar mam, oY PRSI ggelt Wit TR &Y fo ey g
3TANT (CIC) BT R T fear, arfds RTI 31K ATTR®T & Telad S &f 30! efdd & aR |
SITReehdT BelTs ST ¥eb| CIC 7 S 2007 H PRSI & I uRve Gl & g U sriemet
MTASId Bl FRATEEr gRT SHETR 3R SHE YD & BEl & fav fagmaT 3mfiam, oRe, fSine 31k
Ag-ATEHT (fWpe) Ffaaitarng Wt 3mifSia & 11 fafi= =3t 31k "9l W CIC & Mifsar dodb
AT AT PRSI & o Teb F#1 <1 97 2|

2020 T &37Td H, STd COVID-19 HEMRT 4 SHMI STH D1 TR H STeT B 16T, df & BIS &
31T T 3R gAR @11 &1 BRAT H I & Ty FAATET Aaural & gR § STTReh A Dl dcehlel
GGl &l S STTReehdl bl 2T ehdT Pl HHSIA §U, 'Ufecied Reled GIAT8et 371 sfear
(PRSI) A &1l &I SITRseh 3R g TR HRA H PRIFAT Bl WcH B b ey Ueh HBRIHDB AR
UeT & | 37T gad9ss el fasar) |l & arer WY Iuds (Mifde vriert) & 691 39 sH9udh
Tfdfafe & B & iy @i I §ear (out-of-box) TATET bl TTaTdRdT 2T el WX H §HRT maETati
T g AT T See HIAAT fbarm 3R Hierel HifSAT & ARIH F SITRechdT GRS 3R 37HIT g,
TRBR BT AT B b Tl U S i T8 Tl | e bl o |

& Oer Rael b1 2rfery 3IR 3/a¥RT & G UTdT 8; garsil &l Ufeeies ReA2g # Ph.D. &3 & ey
WIHTRd B &b Hebde I, PRSI A Teb YHIM AISHT B bl &1 PR H STaede gMibd B diel &
B Bl '3Td $fedT Ufedies Relerg Hi3ba' § T fosam STTdT &, 3R 32 0 3Tsitad Jeadl &
11 11,000 U T Aebe YRR 1t T SIrar 2

PRSI 7 4 SJelTs, 2020 &1 "fasit HRd 31" &Y F31d 39 Udeb fdedry & Fre &l fdb BRI
R Siid 8Ed &3 & 91, YRd 8AR URIRSG I, Ta™R 3R TATHBT B TSI & 3MUR W)
anTfefes faer, dfedds IR 3R TR faery @ f F afdTfya B 3k yra 3R 'Bd
S SiSaT TRl & Hiel, YRA giHar & offe R 811§ 31T &1 deblei e HRD 3t .
el MRIRATe "l 3 &3 il fEaTs et

HoI-aftd ag37d BRIGAT &b AT P 37ATdT, PRSI 7 BEI, SIAEAR feiemdl 3R wpet a=di &
A gfdaifiarg |t smanferd @i PRSI ISR GREBRT 3R ' 371%0T HRARS ST FHE Dl g
RT3 P FG3TeT Hl b AW W IA1Q 36T TAT| I8l dep b Pifde & gHTa & 3USH 3T Bl gX
A P TV Bfadr 3R Fikpldae BrRIH H AT BT 101 PRSI BT 'HTgs 3% SfEar [REbR &
1 BRAT AT Bl ITb HH AN 3R BRIAT & @ 376! deigd Wt @erg & oy
HHATIH B BT TR T g3

IS b HIEIA Pl &I H @A gV, PRSI 7 1 37ageR F 15 3R, 2021 dcb B & feiy 15-
oI ' 31f%eT MR PR-SHSOR MMAfd=amy wRIGH' (Orientation Programme) 3maifeid faa|
9 PIRIHH | 39 BTH1 & foiv Fdds felgnfdal 3k 92Ia’l &l uedd fobar T, ST S uds, TRl
3R STHAR & YTSUhH o I I




3refezraerT, IUMYeRIT Lrferd, YT UTENfiichl & AT, & &MdT3il 3R Tl e JuMHa 9t Re
A1 & greeff g & HHA H URA dfedes TR W U Hgqul fEemsh 81 BRe] AT, gt 3R
SIS Pl YA Tl Jebthid, 3R BRI Afdal & Heam F, FY 26 H YRd P fabe-3
6.4% U 6.7% P e 3§ Bl IFIG &1 WRA BT IT YR 8.4% I AITHT X F ded U $245
fafera &7 3fiepeT UR &3 &Y 371 81 59 X & 2026 d $350 fafeiaT de ugem &1 31gaMH 2
YR JAT GHAT Y vt He dTebaar JAT 8, 31K S2r BT @18 2029 Teb I&(T Icred H $3 o
RNg db YgIAT &, T e nRaT 3R el AghaaRT R @R SR & Sem | IRBR
"Make in India" St Ugell & SIRY fEbel Saaude, S 3R TRU=IRIIY & gerar & &t 8l I
T SaeUde <2 & fAT gt 3ufig SITa &, 31R 9 & Public Relations Industry &7 ¥Rd @&l
fdepT & 31T TR b o ST | 3787 AT AT BT Ig HR Pl '379d BTl 8, 3R 2047 ddb
140 fAfeR—A YRR YRA BT Ve fabfFd I & B9 H S@ B g7 39d 2|

‘qreiar (Public Relations Society of India Students’ Forum) @1 T34 8% 31K UdsHaT & &
dTeTHA bl FaTdT &, 3R HRd H PR 3R BRIAb2M ST @l 37Teil UIgT bl ATl el 3N B2
g9 & Ty fdsar mar €1 '9retar (Public Relations Society of India Students’ Forums) @T a4
PRSI & 37TT-31c1T MET3HT gRT JfAafHe! 3R SRl & Hud | fobar ST 36T &1 J BRA T &
Ufd Public Relations T {fWepT 31 Ufdegdr B 3R Asled B

Ufeies RereT  dArere Hifsar 3R Artificial Intelligence & TMTAT SIAHTA &l @b 3T9HT d&d
SRl &1 Wt St THSTAT &1 SaIdlST & 3Tfdd SIAHTA BT AP & iy Gid Bar 381 Bl
SR &, dilfcp Ig Q20 P FHTfSTeh 3R ISt TH-I Bl JhAH UgaT Hbdl gl Al § &E 04
HBRIcHD B | & ST 220 Bl Gt a8 dacd Febd @ | §H FHT AT b1 3/aeR H gect & feiw g
e fdag &l

&2 FT Ufeeies ReleMT o3 @b Bl 3R 31fies Asgd 1 & fav fdeary & Ag' (bridges of
trust) M, 3R "RA 2047' BT gHAAT § FHA BT 78 Ha18A! b UgaH HI F81 SHeRT 36 &
T ot RE AR 2|

Ufedis Reie bl U’ HI-IAT YaH &Y ; Ufeeics Rel2RH llebd™ bl 3iR 37ftics Holeld ST,
3R g & ATHA YRATT Jedl, TRORT3T 37K '3HRd MR 1 31l diepd ! J3T felgd I 92l |
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